


ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

 

Vol.:02 Issue :04 Nov - 2018 
 

 

An International Peer Reviewed Multidisciplinary Research Journal 
(Bi-Annual) 

 

RADHANVALLI 

 
Vol.: 02 Issue : 04 Month - Nov - 2018 

 

 

 

 

 

 

 

 

 

 

 

Chief Editor 
Dr. C. M. Thakkar 

 
 

Chief Executive Editor 
Dr. Chirag V. Raval 

 

Shri Trikamjibhai Chatwani Arts & J.V. Gokal Trust Commerce College, Radhanpur 

  



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

 

Vol.:02 Issue :04 Nov - 2018 
 

Editorial Board 

Chief Editor : Dr. C. M. Thakkar,  
Principal 
(M) 9825915116 
Email : principalaccr@gmail.com 

Chief Executive Editor : Dr. Chirag V. Raval ,  
Assistant Professor,  
Commerce Department 
(M) : 7698002789 
Email : ravalchiragkumar@gmail.com 

Editors 

 

: Dr. V.B.Khamar,  
Associate Professor& HOD,  
Gujarati Department 
(M) : 94291 56800 
Email :vimleshkhamar@gmail.com 

 : Shri K.C.Thakkar,  
Associate Professor& HOD, 
Commerce Department 
(M) : 9925622832 
Email :kishorthakkar1962@gmail.com 

 : Dr. S.K.Prajapati ,  
Associate Professor, Sanskrit Department 
(M) : 94288 53859 
Email :prajapatisamir69@gmail.com 

 : Dr. Reji George,  
Associate Professor& HOD, 
English Department 
(M) : 94275 46448 
Email :dr.rejigeorge@gmail.com 

  Dr. T.D.Vyas 
Associate Professor& HOD, 
Hindi Department 
(M) : 9825798717 
Email : tusharvyas30@yahoo.com 

 : Dr. B. A. Rathod,  
Associate Professor & HOD, 
Sociology  Department 
(M) :99749 61595 
Email :drrathod2011@gmail.com 

 

 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

 

Vol.:02 Issue :04 Nov - 2018 
 

Advisory Board 

DR. Shileshbhai Parmar 

 

: Professor,  

Department of Commerce, 

Saurashtra University, Rajkot 

Dr. Sandip K. Bhatt 

 

: Professor & Head, 

Department of Business Studies, 

Sardar Patel University,  

Vallabh Vidyanagar 

Dr. Param Pathak 

 

: Professor,  

Department of Gujarati 

Sardar Patel University,  

Vallabh Vidyanagar 

Dr. Bharat Thakor  Associate Professor,  

Department of Gujarati 

Veer Narmad South Gujarat 

University,  

Surat. 

Dr. Manibhai Prajapati : Former Principal 

Arts & Commerce College, Thara 

Dr. Ajit Thakor : Former Head, 

Department of Sanskrit, 

Sardar Patel University,  

Vallabh Vidyanagar 

Dr. Anil Kapur : Associate Professor,  

Arts & Commerce College,Vijapur. 

Dr. Piyush Joshi  : Former Reader  

Department of English 

Sardar Patel University,  

Vallabh Vidyanagar 

 



                   NATIONAL INSTITUTE OF SCIENCE COMMUNICATION 

                                           AND INFORMATION RESOURCES 

                          (Council of Scientific and Industrial Research) 

                                    14, Satsang Vihar Marg, New Delhi 110 067          
 

S. B. Burde, 
Head, National Science Library, ISSN 
Phone: 91-11-26863759 
E-Mail: issn.india@niscair.res.in

 
No. NSL/ISSN/INF/2017/538                  Dated: November 14, 2017 
 

 

Shri Trikamajibhai Chatvani Arts & J.V Gokal Trust Commerce College, 

Patan – 385340 (Gujarat) 
 
Dear Sir/Madam, 

महोदय/महोदया,  

     We are happy to inform you that the following serial(s) published by you has/have been 
registered and assigned ISSN(s) [Online]. 

   हम� आपको यह सू�चत करते हुए �स�नता हो रह� है �क �न�न�ल�खत �काशन पजंीकृत कर �लए गये है एव ं

ऑनलाइन आई.एस.एस.एन. आब�ंटत कर �दये गये ह�|  

 
ISSN 2457-0273                  Radhanvalli 
 
It is mandatory that the ISSN must be printed on every issue preferably at the right-hand top 
corner of the cover page. 

�काशन क� ��येक ��त के कवर पेज के दा�हन� ओर के ऊपर� �सरे पर आई.एस.एस.एन. छपा होना अ�नवाय� है|  

  We will be responsible for monitoring the use of ISSN(s) assigned to Indian Serials and for 
supplying up-to-date data of the same to the International Centre for ISSN, Paris.  For this 
purpose, we request you to send us the forthcoming issue of your serial on complimentary basis. 

भारतीय रा���य क� � क� िज�मेदार� होगी �क वह भारतीय प��काओं को आब�ंटत आई.एस.एस.एन. क� जांच 

करेगा एव ंउ�यतन डाटा क� जानकार� इंटरनशेनल स�टर फॉर आई.एस.एस.एन. पे�रस को भेज�ग|े अतः आपसे अनरुोध है 

�क इस काय� हेत ु�काशन क� एक ��त आई.एस.एस.एन. ��टं करके स�मानाथ� भ�ट हम� भेज�| 

Kindly note that assigning the ISSN does not amount to approving the journal or its contents by 
National Science Library/CSIR-NISCAIR. In future, the names and/or logos of NISCAIR, CSIR 
should not be mentioned on the journal or the journal website. 

कृपया �यान द� �क आव�ंटत �कया जा रहा आई.एस.एस.एन. रा���य �व�ान प�ुतकालय/सी.एस.आई.आर.-�न�केयर �वारा 

�कसी भी जन�ल/प��का या इसक� �वषय- व�तु को अनमुो�दत करन ेका �योतक नह� ंहै| भ�व�य म� प��का या प��का 

क� वेबसाइट पर �न�केयर या सी.एस.आई.आर. का नाम अथवा �तीक �च�ह नह� ंदशा�या जाय|े 

 
We solicit your cooperation in this regard.  

आपके सहयोग के �लए हम आभार� रहेग�|                                                                                   

         Yours sincerely, 

                                                                                                          

                                             For Head 
                          ISSN National Centre of India 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

Vol.:02 Issue :04 Nov - 2018 
 

EDITORS PROFILE 
                                                                        Chief Editor 

 
Dr. C.M.Thakkar was born on 01st Jun 1966. He 
graduated in Commerce (B.Com.) in the year 1988 
from Gujarat University. Prin. Thakkar did his Post 
Graduation (M.Com.) from North Gujarat University in 
1990 and Ph. D. North Gujarat University in 2004. He 
had also completed B.Ed. and LL.B. from 
Hemchandracharya North Gujarat University, Patan. 
 
Prin. Thakkar started his academic career as an Lecturer in Accountancy. 
After joining the noble profession of teaching, he served this profession in 
different capacities like Lecturer, Assistant Professor, Professor and Principal 
at Shri Trikamjibhai Chatwani Arts & J.V. Gokal Trust Commerce College, 
Radhanpur for 25 years. 
  
He has written two books to his credit He participated in long term and short 
term training programs. He also participated and presented research papers 
in State, National and International level seminar Conferences etc. He has 
guided numerous candidates for their Master Thesis and has conducted many 
Seminars/workshops & Training Programs in the state. He has to his credit 
many publications in various National and International Journals. He also 
guided 06 Ph.D students and 06 M.Phil students in the Hemchandracharya 
North Gujarat University, Patan. 
 
Prin. Thakkar was a Chairman of Board of Studies of Accountacy at  
Hemchandracharya North Gujarat University, Patan. He has been appointed 
as member of Academic Council  Hemchandracharya North Gujarat 
University, Patan. Looking to his efficiency and capacity to work continuously, 
he was entrusted with overall responsibility of Principal of college. During this 
tenure, ACCR has received prestigious accreditation of NAAC with B+ Grade 
in the year 2013. He was also a member of BUTR, and is a member of 
Examination Reforms Committee at Hemchandracharya North Gujarat 
University 
 
He is a Co-ordinator of Dr. Babasaheb Ambedkar Open university of the 
Radhanpur Study Center.He was also a President of Vanijay Vartual of  
Hemchandracharya North Gujarat University (Commerce) .He is a member of 
the Board of Commerce Sankalchand University, Visnagar.He is an invited 
member of Local Inquiry Committee. He is the role model for the Young 
Faculty to follow his footprints to contribute meaningfully in enhancing 
Commerce Education. In short, Prin. Thakkar is a dynamic personality with 
combination of Academic and Administrative excellence.  



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

Vol.:02 Issue :04 Nov - 2018 
 

EDITORS PROFILE 
   Chief Executive Editor 

 
Dr. Chirag V. Raval is M.Com., M.Phil.,Ph.D. from Sardar 

Patel University, Vallabh Vidyanagar. He has 09 years of 

teaching, administration and research experience.  He has 

been teaching Commerce and Management subjects. 

Besides above he has been associated as paper setter, 

moderator and examiner of Commerce and Management 

subjects.   

He possesses many feathers in his crown – Appointed as a member of 

College Development Council from 01/04/2012 to 31/03/2015 in Sardar 

Patel University, Vallabh Vidyanagar. He has appointed as a member of 

Board of Studies of Business Studies (Commerce) and Management Faculty 

at Sardar Patel University, Vallabh Vidyanagar. He was recognized Ph.D. 
Guide in Commerce subject at Sardar Patel University, Vallabh Vidyanagar. 

He is Life Member of Indian Commerce Association. He has also published 

various research papers in the various referred journals. He has also 

participated and presented research papers in several State level, National 

level and International level seminars and conferences. He has delivered live 

lecture of Business Organization & Management subject initiated by Higher 

Education Commissioner, BISAG (Bhaskracharya Institute of Space 

Aeronautics and Geo-Informatics), SANDHAN, Govt. of Gujarat, 

Gandhinagar. He has delivered lectures at various institutes. He is member, 

Editorial Board in International Journal AVANSEAZA. He is recognized P.G. 

teacher in Commerce subject at Hemchandracharya North Gujarat University, 

Patan. Previously, He was working as Principal (I/c.) at AIMS College of 

Management & Technology, Bakrol, Anand from  June 2009  to January 2016. 

Presently, He is working as Assistant Professor of Commerce at Shri 

Trikamjibhai Chatwani Arts & J.V.Gokal Trust Commerce College, Radhanpur 

from January 2016 onwards. 
 

 
 
 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

Vol.:02 Issue :04 Nov - 2018 
 

EDITORIAL DESK 

I am enormously blissful to present our college Research Journal 
“RADHANVALLI” : An International Peer Reviewed Multidisciplinary Research 
Journal (Bi-Annual). The fourth issue is being presented to you with all fresh 
insightful reflections from learned academicians, researchers and scholars. 

The journal aims at disseminating research output and provides crucial 
information about recent developments in the relevant fields, through high 
quality research papers on the topics related to multidisciplinary subjects 

It is slowly but firmly gaining its momentum. I am very much pleased to 
present the “RADHANVALLI”: An International Peer Reviewed 
Multidisciplinary Research Journal (Bi-Annual) before the readers, 
academicians and researchers.  

The multidisciplinary journal contains the variety of discussions on topics 
from Commerce, Accountancy, Management, Gujarati, Sanskrit, English, 
Sociology, Hindi, Physical Education, Library Science, Education etc. We are 
trying our best to bring before you the latest and authoritative insights into the 
facilitating world of multidisciplinary education. I hope that all of you will share 
yours experience, skills, knowledge and education to move our college 
forward. 

In this issue of the journal, we have put together the 09 research papers, 
regarding diverse interests in the field of multidisciplinary subjects covering 
the various topics of a prominent researcher has taken meticulous efforts in 
illumination useful points about multidisciplinary research. We are proud to 
have you as part of our team and look forward to your future contributions. 

I will repay your kindness with a promise to make your time here enriching, 
and perhaps even transformative.  

With sincere thanks,                     

         Dr. C.M. Thakkar 
Chief Editor 

 
Dr. Chirag V. Raval 

Chief Executive Editor 



 
 

ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 

 
Vol.:02 Issue :04 Nov - 2018 

 

 
 

INDEX 
 

SR. 
NO. 

TITLE NAME 
PAGE 
NO. 

1 A Comprehensive Framework on 

Factors Influencing Consumer 
Impulsive Buying Behaviour in Retail 
Environment 

Ms. Chetana J. Upadhyay 
Dr. Ankur D. Amin 

 

01 

2 Sustainable Development Goals and 

Human Development Index (HDI) and 
Its Impact 

Dr. Gaurangkumar  C. Barot 

 

12 

3 Women Entrepreneurship and Micro, 
Small and Medium Enterprises 
(MSMEs) In India 

Dr. Divyang K. Vyas 
Dr. Manisha S. bhatt 
 

19 

4 Waves of Demonetization in India Dr. Chiragkumar V. Raval 33 
5 મȴુરાય Ȣૃત ‘કાિમની’ ના પા́ોની 

મનો�ƨથિત 

ડો.િવમલેશ ખમાર 36 

6 DFwIlDS XF/FGF lJWFYL\VF[GL VFSF\1FF4 

A]lw£GF[ X{1Fl6S l;lw£ 5ZGL V;Z GF[ 

VeIF; 

0F[PV[PAL VF;F[0LIF 

 

42 

7 Swami Vivekananda:  Education Dr. Govindprasad  B.  
Pandey 

45 

8 Indian Education System Dr Rajendra M. Jadav 50 
9 વગ½ખંડ ƥયવƨથાપનમાં િશëકની ȹ ૂ િમકા 

 

ડા½.િવનોદȢુમાર ક°. સƗયપાલ 53 

 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 
 

 
Vol.:02 Issue :04 Nov - 2018 

1 
 

A Comprehensive Framework on Factors Influencing Consumer Impulsive 
Buying Behaviour in Retail Environment 

 
Ms. CHETANA J UPADHYAY 

TEACHING ASSISTANT 
DEPARTMENT OF COMMERCE AND 

BUSINESS MANAGEMENT 
M S UNIVERSITY, VADODARA 

Email ID:chetnau8@gmail.com 

 Dr. ANKUR D AMIN 
ASSISTANT PROFESSOR 

DEPARTMENT OF BUSINESS STUDIES 
S P UNIVERSITY, V.V.NAGAR 
Email ID: ankur9999@gmail.com 

 

Abstract 

The increase in personal disposable incomes and easy to get credit availability, exposure to 

the shopping culture of the west and a desire to improve standard of living have made 

impulse purchase. The purpose of this study is to justify factors influencing consumer 

impulsive buying behavior in retail environment after evaluating theoretical analysis of 

impulsive purchase models. 

This paper tries to know how consumer's traditional planned shopping behaviour is shifting to 

impulse behaviour. The study tries to find out various frameworks for determining impulse 

buying behavior cues and reasons. Research methodology used in the paper will provide a 

base for further research related to this study.  This study revealed different factors that 

influenced consumer impulse buying behavior – it includes Demographic characteristics, 

Consumer characteristics, Store characteristics, Situational factors, Product category & socio-

cultural factors.     

Keywords: consumer impulsive buying behavior, retail environment, internal factors, 

external factors 

 

1.0 Introduction 

This research paper on “A Comprehensive Framework on Factors Influencing Consumer 

Impulsive Buying Behaviour in Retail Environment” emphasis on organized retail stores and 

factors which need to be focused which influence purchase impulsivity of retail consumer. 

Impulsiveness in buying behaviour rises with the bottom to top shift in hierarchy of needs in 

Maslow’s Pyramid. People who are in the self-actualization mode are more prone to impulse 

purchases. In India with growing disposable incomes people tend more towards this 

phenomenon to satisfy their feeling of self actualization. Research has proved that impulse 

buying is an area which could become of more interest to retailers as well as marketers and 

manufacturer’s world wide as it is a factor that can increase sales volumes and improve their 
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bottom lines. Some retail stores place confectionary at the base level at the checkout stores 

where small babies and kids pick them up and pester their parents to buy them and in some 

cases unknowingly put them in their mouth forcing the latter to pay up for the same. Dobbin 

(2011) says that Customers behaviour and habits in doing has undergone a sea change with 

the emergence of malls and them becoming landmarks for shopping in the Urban Context. G. 

Muruganantham & Ravi Shankar Bhakat (2013) in their study on behaviour of impulse 

buying prepared a framework that helps researchers to have a better understanding on the 

concept. According to them there are four categories of factors that influence impulse buying 

behaviour. They are outside stimuli, inner stimuli, situational factors that are related to the 

product, cultural social and demographics and Development. Rook DW, Fisher RJ (1995) 

identified impulse buying tendency to be a basic characteristic of consumers. This 

phenomenon has been comprehensively defined as “a consumer’s tendency to buy 

spontaneously, unreflectively, immediately, and kinetically”. 

 

Research Problem 

The research problem formulated in this study is that to emphasize what factors influence 

impulse buying behaviour of consumers in retail environment. 

 

Objectives of Research  

 To develop proposed research model through the analysis of various theoretical framework. 

 To find out some factors compel impulse purchase that facilitate further detail study for the 

same. 

  

2.0 Literature Review 

Demographics and other characteristics of the customer have an impact on his impulsiveness 

according to Kollat and Willett (1967).  

Inman et al (2009) stated that factors like age, gender, in-store browsing time, packing, 

colourful displays, creativity in advertisements and attractive promotions trigger desires and 

needs that are not recognized and motivate customers to buy products unintentionally and on 

impulse.  

Socio-cultural environment is a major factor that influences the customer without any 

commercial aspect and involves friends; family; peers; culture; social class (Schiffman and 

Kanuk, 2007).  
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The state of Customers Mood will play a significant role in his impulsiveness and sometimes 

they are lost in the present while doing it for relieving their unpleasantness in their mood 

(Elliott, 1994).  

The fact that customers who do impulse buy have higher levels of enthusiasm, delight, joy 

and amusement was established for the first time by Weinberg and Gottwald (1982).  

Rook and Hoch (1985) stated that customers lacking control of their own self sometimes 

called as “psychological disequilibrium” is an important aspect that is affecting impulse 

purchase behavior and due to it they feel a lack of control on themselves for a short period 

and think that there is need for the product.  

Schiffman and Kanuk, 2007 stated that marketing at the Retail store includes deciding the 

right package and size, giving guarantees, advertising through media, efforts for promotion, 

deciding the right price(discounts and offers),distribution.  

The degree of customer involvement with products also varies in impulse purchases when 

compared to routine purchases as in the former there is no prior plan or decision made and his 

depth of involvement in decision taking is low according to Michael et al (2010).  

 

Research methodology: 

Research methodology used in this study is descriptive in nature which includes content 

analysis of Theoretical frameworks for consumer Impulse buying behaviour on the basis of 

secondary source of data. 

 

3.0 Impulse Buying 

Meaning 

Impulse Buying is any unplanned or spontaneous purchase decision taken by any consumer 

which is supported by certain stimuli which compel or force a consumer to act in an 

impulsive manner.  As already discussed in the introduction, there are several factors which 

do affect Impulse Buying. In case of impulse buyers do not move with pre decided task to 

any shopping arena as well as they do not carry any pre decided product in their shopping list.  

 

Definitions of Impulse Buying  

Engel & Blackwell (1982), defined impulse buying as a buying action undertaken without a 

problem previously having been consciously recognised. Cobb and Hoyer (1986) defined 
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Impulse Purchase in a way “which shows that an impulse purchase occurs when there is no 

intent to buy a specific brand, or even from the category, prior to entering the store”.  

Types of Impulse Purchase 

Stern (1962) in his paper “The Impulse mix” has mentioned four types of Impulse purchases: 

Pure Impulse Buying 

It is one in which the shopper shops something out from normal 

shopping behaviour which he/she has not planned at all. ( It does not 

follow usual buying pattern) 

Reminder Impulse Buying 

 This type of buying occurs when product is viewed by a customer and 

after seeing it he recollects and analyzes its need and requirement. This 

can also be result of how the retailer has presented or placed that 

product in the store.  

Suggestion Impulse Buying 

It  is quite different from the previous one as in this the shopper has no 

knowledge or information of the product before looking at it and the 

need is also recognized after seeing it. (It occurs when a shopper sees a 

product for the first time and visualizes a need for it, even though she/ 

he has no previous knowledge of the item.) 

Planned Impulse Buying 

It is the last type of purchase depends on the special offers discounts, 

offs etc. (It occurs when the shopper enters the store with specific 

purchase in mind but with the  expectation & intention to make other 

purchases that depend on price, specials, coupon offers, and the like.) 

  

4.0 External and Internal Stimuli 

 External stimuli 

4.1 The Mehrabian-Russell Theory 

.  

 

Source: Adopted from Mehrabian-Russell Theory  
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Internal Stimuli 

5.1 The Impulse Buying model (Churchill & Peter 1998).  

 

 

 

 

 

 

 

 

 

 

 

5.2 Consumer Decision Making Model  

 
Source: Adopted from Schifman G.L and Kaunuk L.L (2000) 

 5.3 S-O-R model  
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5.4 The Reference Point Model 

Hoch and Loewenstein (1991) were the pioneers who bought the Reference point model into 

existence. Its main purpose is to explain the reasons behind the how and why of impulse 

purchase behavior of the customer. A reference point was conceptualized at which “shoppers 

are concerned to a lower level about absolute attainments of their own in comparison with 

attainments in relation to some comparison point that is psychologically relevant”.  

5.5 Dittmar Model of Impulse Buying 

 
Source: Adopted from Dittmar Model 

5.6 Theoretical Model of Impulse Buying 

 
Source: Adopted from Impulse Buying model 
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5.7 Two-Factor Cost-Benefit Accessibility Framework 

PURI (1996)  model is based on the principle that degree of impulse will be impacted by the 

situation will emphasize the negative side of the cost of that impulse purchase; the benefit 

that accrues due to the purchase of that product or both and also the customers nature to be 

impulse. When the situation dictates that the benefit from the product will be outweighing 

that cost of it, the customer will be tempted towards succumbing to the urge is high and will 

become the compelling force of impulsiveness. 

5.8 A Model of Environment-Shopper Relationships 

 

 

 

 

Source: Adopted from Environment-shopper relationships Model 

5.9 An Integrated Model of Consumption Impulse Formation and Enactment 

 
Source: Adopted from Integrated Model of Consumption Impulse Formation and 

Enactment 

5.10 Process of Impulse Purchasing – Kim Model (2003) 

 
Source: Adopted from Kim Model (2003) 
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5.11 Jan-Riemer Roorda Early Bird and Night Owl Model 

Jan-Riemer Roorda (2013) in his studies tried to prove that aged/old age customers (early 

birds) tend to purchase impulsively in the evening or late afternoon and young customers 

(night owls) do it at mornings and early afternoons.  

6.0 The proposed research model 

The proposed research model in this paper is stated as follow: 

Factors Affecting Consumer Impulse Buying 

Demograph

ic Factors 

Consumer 

Characteristic

s 

Store 

Characteristi

cs 

Situation

al 

Factors 

Product 

Characterist

ics 

Socio-

Cultural 

Age 

Gender 

Income 

Emotions 

Materialism 

Mood 

Shopping-

enjoyment/ 

pleasure 

IBT(Impulse -

buying 

tendency) 

Shopping list 

Individualism 

Self- 

discrepancy 

 

Store layout 

Presence of 

sales person 

Store 

atmosphere 

Visual 

merchandise 

Display 

Store type 

Organizing 

events 

Promotion 

mix(Advertisi

ng, sales 

promotion, 

Guerrilla 

marketing, 

Product 

placement) 

Corporate 

image 

Time 

Money 

Presence 

of others 

In-store 

Browsing 

 

Product 

category 

Product price 

Product 

involvement 

Product 

popularity 

 

Culture 

Status 

symbol 

Tradition 

&technol

ogy 

 

 

C
o
ns
u
m
er 
P
ur
ch
as
e 

  
I
m
p
u
l
s
e
    
  
B
u
y
i
n
g 
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7.0 Models or frameworks analysed in this study 

Model name Analysis 

The Mehrabian-Russell Theory 

External factors  include environmental stimuli like various product 

categories  at the retail stores, giving free samples, providing discounts 

on MRP, positioning of product on shelf, attractive display on POP, 

giving demos and free coupons, advertisement, promotions inside the 

store motivate consumer & transform  in emotional reaction is resulted 

in to behavioural response in form of impulse buying 

The Impulse Buying model 

Churchill & Peter (1998) 

Customers come across store browsing and starts preparing his/her 

mind for create need & requirement for product which ultimately leads 

to impulse buying. 

Consumer decision making 

model(Schiffman & 

Kanuk,2000) 

As per the model consumer passed through three stages where 

consumer is influenced by marketing efforts ,socio cultural & 

psychological factors which inject the decision to buy product having 

positive or negative result i.e. either satisfaction lead to continue or 

repeat buy or dis- satisfaction lead to stop buying or reduce buy. 

S-O-R model 
A person is stimulated by both situation & object and after this he/she 

reacts in a way he/she do. 

The reference point model by 

Hoch and Loewenstern (1991), 

Various factors & physical proximity, social comparison  & temporal 

proximity is causing a shift in the customer’s reference point where 

they are already imaging that they own the product increasing in his 

impulsive purchase behaviour. This model focused on the perception of 

the consumer about product & the reference point shift. 

A Theoretical Model of 

Impulse Buying by Dittmar 

and colleagues (1996), 

Product functionality & symbolic identity stimulate consumer impulse 

buying. 

A Model of Impulse Buying by 

Dittmer and colleagues (1995) 

This model indicate that materialistic nature of customer, his feeling of 

self –discrepancy & compulsion inject impulse buying. 

The two-factor cost-benefit 

accessibility framework by 

Puri (1996) 

This model revealed that degree of impulse is influenced by cost of 

impulse purchase and benefit received on that purchase of product. If 

benefit is more, urge is high & benefit is less, urge is less to buy & 

result in the low chance of impulse buy. 

A model of environment- It revealed two moderating factors that exist between surrounding 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 
 

 
Vol.:02 Issue :04 Nov - 2018 

10 
 

shopper relationships by 

McGoldrick and colleagues 

(1999) 

environment & response of the shopper. Socio demographic factors 

response to the environmental cues & also inject impulse buy. 

Dholakia’s (2000) integrated 

model of consumption impulse 

formation and enactment 

It shows that Impulse buying consist of various  process factors of 

motivation, volition, cognition & psychology & presence of any one of 

them or combination is resulted in to impulse buying. 

Process Of Impulse Purchasing 

– Kim Model (2003) 

Process of impulse purchase starts with browsing store in the absence 

of any desire of doing purchase or thinking about a certain items. 

Jan-Riemer Roorda(2013)  

Early Bird And Night Owl 

Model 

 

It is proved that old age customers (early birds) like to purchase 

impulsively in the evening or late afternoon & young customers (night 

owls) do it morning or early afternoon. It shows the arousal energy 

levels are different for both age groups for impulse buying. 

 

8.0 Findings & suggestions: 

On the basis of this analysis of models of Impulse buying it revealed that there are certain 

factors which inject urge of impulse buying & because of certain factors consumer shift 

towards regular to impulse buying.  Both internal & external factors have its own importance 

in influencing consumer impulse buying. Because every consumer has his own pattern of 

thinking & making decisions on the basis of these factors which is analyzed in various 

frameworks drawn by experts & the importance of every factors should be considered by 

researcher & not to deny or ignore because it directly or indirectly influence or create urge for 

spontaneous buying behavior. So finally this study has provided base for further detail study 

regarding the same.  

 

 9.0 Conclusion: 

Impulse buying is a spontaneous and immediate purchase with no prior plan either to buy the 

specific product or to fulfill a specific buying task. The findings of the study indicate that on 

the basis of different frameworks given by the experts reveal certain factors which directly or 

indirectly arouse desire of consumer to buy impulsively. Factors like Age, gender, income, 

time, money, product category, store browsing, IBT (Impulse buying Tendency), store layout, 

promotions, display, self discrepancy, pleasure, emotion, mood, family, friend, Para social 

interaction etc. considered under the classification of factors consist of demographic, 

consumer characteristics, product characteristics, situational factors, socio cultural factors & 
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store characteristics. These factors provide scope to researcher for further depth study 

regarding how these factors is influenced impulse buying in retail environment. 
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1)Introduction:  

sustainable development is defined as a process of meeting human development goals 

while sustaining the ability of natural systems to continue to provide the natural 

resources and ecosystem services upon which the economy and society depends. While the 

modern concept of sustainable development is derived most strongly from the 

1987 Brundtland Report, it is rooted in earlier ideas about sustainable forest management and 

twentieth century environmental concerns. As the concept developed, it has shifted to focus 

more on economic development, social development and environmental protection for future 

generations. 

Sustainable development is the organizing principle for sustaining finite resources necessary 

to provide for the needs of future generations of life on the planet. It is a process that 

envisions a desirable future state for human societies in which living conditions and resource-

use continue to meet human needs without undermining the "integrity, stability and beauty" 

of natural biotic systems. It was suggested that "the term 'sustainability' should be viewed as 

humanity's target goal of human-ecosystem equilibrium (homeostasis), while 'sustainable 

development' refers to the holistic approach and temporal processes that lead us to the end 

point of sustainability."   

2)History: 

Sustainability can be defined as the practice of maintaining processes of productivity 

indefinitely natural or human made by replacing resources used with resources of equal or 

greater value without degrading or endangering natural biotic systems. Sustainable 

development ties together concern for the carrying capacity of natural systems with the 

social, political, and economic challenges faced by humanity. Sustainability science is the 

study of the concepts of sustainable development and environmental science. There is an 

additional focus on the present generations' responsibility to regenerate, maintain and 

improve planetary resources for use by future generations.  
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Sustainable development has its roots in ideas about sustainable forest management which 

were developed in Europe during the seventeenth and eighteenth centuries. In response to a 

growing awareness of the depletion of timber resources in England, John Evelyn argued that 

"sowing and planting of trees had to be regarded as a national duty of every landowner, in 

order to stop the destructive over-exploitation of natural resources" in his 1662 essay Sylva. 

In 1713 Hans Carl von Carlowitz, a senior mining administrator in the service of 

Elector Frederick Augustus I of Saxony published Sylvicultura oeconomica, a 400-page work 

on forestry. Building upon the ideas of Evelyn and French minister Jean-Baptiste Colbert, 

von Carlowitz developed the concept of managing forests for sustained yield.[5]His work 

influenced others, including Alexander von Humboldt and Georg Ludwig Hartig, eventually 

leading to the development of a science of forestry. This in turn influenced people 

like Gifford Pinchot, first head of the US Forest Service, whose approach to forest 

management was driven by the idea of wise use of resources, and Aldo Leopold whose land 

ethic was influential in the development of the environmental movement in the 1960s.  

 

Following the publication of Rachel Carson's Silent Spring in 1962, the developing 

environmental movement drew attention to the relationship between economic growth and 

development and environmental degradation. Kenneth E. Boulding in his influential 1966 

essay The Economics of the Coming Spaceship Earth identified the need for the economic 

system to fit itself to the ecological system with its limited pools of resources. One of the first 

uses of the term sustainable in the contemporary sense was by the Club of Rome in 1972 in 

its classic report on the Limits to Growth, written by a group of scientists led 

by Dennis and Donella Meadows of the Massachusetts Institute of Technology. Describing 

the desirable "state of global equilibrium", the authors wrote: "We are searching for a model 

output that represents a world system that is sustainable without sudden and uncontrolled 

collapse and capable of satisfying the basic material requirements of all of its people."  

In 1980 the International Union for the Conservation of Nature published a world 

conservation strategy that included one of the first references to sustainable development as a 

global priority and introduced the term "sustainable development". Two years later, 

the United Nations World Charter for Nature raised five principles of conservation by which 

human conduct affecting nature is to be guided and judged. In 1987 the United 

Nations World Commission on Environment and Development released the report Our 
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Common Future, commonly called the Brundtland Report. The report included what is now 

one of the most widely recognized definitions of sustainable development.  

Since the Brundtland Report, the concept of sustainable development has developed beyond 

the initial intergenerational framework to focus more on the goal of "socially inclusive and 

environmentally sustainable economic growth". In 1992, the UN Conference on Environment 

and Development published the Earth Charter, which outlines the building of a just, 

sustainable, and peaceful global society in the 21st century. The action plan Agenda 21 for 

sustainable development identified information, integration, and participation as key building 

blocks to help countries achieve development that recognizes these interdependent pillars. It 

emphasizes that in sustainable development everyone is a user and provider of information. It 

stresses the need to change from old sector-centered ways of doing business to new 

approaches that involve cross-sectoral co-ordination and the integration of environmental and 

social concerns into all development processes. Furthermore, Agenda 21 emphasizes that 

broad public participation in decision making is a fundamental prerequisite for achieving 

sustainable development.  

Under the principles of the United Nations Charter the Millennium Declaration identified 

principles and treaties on sustainable development, including economic development, social 

development and environmental protection. Broadly defined, sustainable development is a 

systems approach to growth and development and to manage natural, produced, and social 

capital for the welfare of their own and future generations. The term sustainable development 

as used by the United Nations incorporates both issues associated with land development and 

broader issues of human development such as education, public health, and standard of 

living.  

A 2013 study concluded that sustainability reporting should be reframed through the lens of 

four interconnected domains: ecology, economics, politics and culture.  

3)The Sustainable Development Goals (SDGs)  

In September 2015, the United Nations General Assembly formally adopted the "universal, 

integrated and transformative" 2030 Agenda for Sustainable Development, a set of 

17 Sustainable Development Goals (SDGs). The goals are to be implemented and achieved in 

every country from the year 2016 to 2030. 
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3.1) Dimensions  

 
 

Scheme of sustainable development: 

at the confluence of three constituent parts. (2006) 

Sustainable development, or sustainability, has been described in terms of three spheres, 

dimensions, domains or pillars, i.e. the environment, the economy and society. The three-

sphere framework was initially proposed by the economist René Passet in 1979. It has also 

been worded as "economic, environmental and social" or "ecology, economy and equity." 

This has been expanded by some authors to include a fourth pillar of culture, institutions or 

governance.  

3.2) Environmental 

 

 
Relationship between ecological footprint and Human Development Index (HDI) 

The ecological stability of human settlements is part of the relationship between humans and 

their natural, social and built environments. Also termed human ecology, this broadens the 

focus of sustainable development to include the domain of human health. Fundamental 

human needs such as the availability and quality of air, water, food and shelter are also the 
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ecological foundations for sustainable development; addressing public health risk through 

investments in ecosystem services can be a powerful and transformative force for sustainable 

development which, in this sense, extends to all species.  

Environmental sustainability concerns the natural environment and how it endures and 

remains diverse and productive. Since natural resources are derived from the environment, 

the state of air, water, and the climate are of particular concern. The IPCC Fifth Assessment 

Report outlines current knowledge about scientific, technical and socio-economic information 

concerning climate change, and lists options for adaptation and mitigation. Environmental 

sustainability requires society to design activities to meet human needs while preserving the 

life support systems of the planet. This, for example, entails using water sustainably, utilizing 

renewable energy, and sustainable material supplies (e.g. harvesting wood from forests at a 

rate that maintains the biomass and biodiversity).  

An unsustainable situation occurs when natural capital (the sum total of nature's resources) is 

used up faster than it can be replenished. Sustainability requires that human activity only uses 

nature's resources at a rate at which they can be replenished naturally. Inherently the concept 

of sustainable development is intertwined with the concept of carrying capacity. 

Theoretically, the long-term result of environmental degradation is the inability to sustain 

human life. Such degradation on a global scale should imply an increase in human death rate 

until population falls to what the degraded environment can support. If the degradation 

continues beyond a certain tipping point or critical threshold it would lead to 

eventual extinction for humanity.  

consumption of non-renewable resources State of environment Sustainability More than 

nature's ability to replenish Environmental degradation Not sustainable Equal to nature's 

ability to replenish Environmental equilibrium Steady state economy Less than nature's 

ability to replenish Environmental renewal Environmentally sustainable 

Integral elements for a sustainable development are research and innovation activities. A 

telling example is the European environmental research and innovation policy, which aims at 

defining and implementing a transformative agenda to greening the economy and the society 

as a whole so to achieve a truly sustainable development. Research and innovation in Europe 

is financially supported by the programme Horizon 2020, which is also open to participation 

worldwide.[23] A promising direction towards sustainable development is to design systems 

that are flexible and reversible.  
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Pollution of the public resources is really not a different action, it just is a reverse tragedy of 

the commons, in that instead of taking something out, something is put into the commons. 

When the costs of polluting the commons are not calculated into the cost of the items 

consumed, then it becomes only natural to pollute, as the cost of pollution is external to the 

cost of the goods produced and the cost of cleaning the waste before it is discharged exceeds 

the cost of releasing the waste directly into the commons. So, the only way to solve this 

problem is by protecting the ecology of the commons by making it, through taxes or fines, 

costlier to release the waste directly into the commons than would be the cost of cleaning the 

waste before discharge. 

 4)Conclusion: one can try to appeal to the ethics of the situation by doing the right thing as 

an individual, but in the absence of any direct consequences, the individual will tend to do 

what is best for the person and not what is best for the common good of the public. Once 

again, this issue needs to be addressed. Because, left unaddressed, the development of the 

commonly owned property will become impossible to achieve in a sustainable way. So, this 

topic is central to the understanding of creating a sustainable situation from the management 

of the public resources that are used for personal use. 
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WOMEN ENTREPRENEURSHIP AND MICRO, SMALL AND MEDIUM 

ENTERPRISES (MSMES) IN INDIA 

 

ABSTRACT 

In the globalised world, women entrepreneurs are playing a vital role and they have become 

an integral part of the global quest for the sustained economic development and social 

progress. Entrepreneurship among women is relatively recent phenomenon. Due to the 

growing industrialization, social legislation, urbanization, political and economic 

transformations, the emergence of women owned enterprises are fast increasing in the 

economies of almost all countries. Spread of education and awareness has shifted the position 

of women from kitchen to higher levels of professional activities. Women entrepreneurship is 

gaining importance in India. In modern India, more and more women are taking up 

entrepreneurial activity especially in MSMEs. At the same time women entrepreneurs are 

faced with many social, economic and family problems too. This paper focuses on the 

problems faced by women entrepreneurs in the competitive world of business environment. 

 

KEYWORDS 

Entrepreneurship, MSMEs, Problems, Prospects, Women Entrepreneurship. 

 

INTRODUCTION 

Entrepreneurship has been considered one of the catalysts of the industrial growth and has 

made significant contribution to economic development of a society. Entrepreneurship can be 

defined as a process of action an entrepreneur undertakes to establish his enterprise. It is, 

thus, a process of giving birth to a new enterprise. Entrepreneurship among women is 

relatively recent phenomenon. In modern India, more and more women are taking up 

entrepreneurial activity especially in Micro, Small and Medium enterprises (MSMEs). The 

MSMEs sector in India has a pivotal role to play in the socio-economic development of the 

country. In India, MSMEs are the second largest source of employment after agriculture. 
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MSMEs have been globally accepted as the engines of economic growth and for promoting 

equitable development. In India, MSMEs play a pivotal role in the overall industrial 

development of the country. This sector contributes about 8 per cent of the GDP of India, 45 

percent of the manufactured output and 40 percent of exports. They provide employment to 

over 60 million persons through more than 26 million enterprises. In recent years, the MSME 

sector has consistently registered higher growth rate compared to the overall industrial sector. 

Thus, MSMEs are important for the national objectives of growth with equity and inclusion. 

 

DEFINITIONS OF MICRO, SMALL AND MEDIUM ENTERPRISES 

In accordance with the provision of Micro, Small and Medium Enterprises development 

(MSMED) Act, 2006, the Micro, Small and Medium Enterprises are classified into two 

categories based on their Investment in plant and machinery and Investment in equipments. 

 
Source: MSMEs Gujarat Vision Report- 2013-14. 

REVIEW OF LITERATURE 

1. “Women Entrepreneurship” means an act of business ownership and business creation that 

empowers women economically increases their economic strength as well as position in 

society. Women-entrepreneurs have been making a considerable impact in all most all the 

segments of the economy. “Women Entrepreneur” is a person who denies the role of their 

personal needs to participate and be accepted economically independent. Strong desire to do 

something positive is a high-quality women entrepreneur who contributes to the position 

values of family and social life  

2. According to Kamala Singh, “A women entrepreneur is a confident, innovative and 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 
 

 
Vol.:02 Issue :04 Nov - 2018 

21 
 

creative woman capable of achieving economic independence individually or in collaboration 

generates employment opportunities for others through initiating establishing and running an 

enterprise by keeping pace with her personal, family and social life”.  

3. In the words of Former President APJ Abdul Kalam “empowering women is a prerequisite 

for creating a good nation, when women are empowered, society with stability is assured. 

Empowerment of women is essential as their thoughts and their value systems lead to the 

development of a good family, good society and ultimately a good nation.”  

4. Meanwhile, Dilipkumar (2006) has elaborated on some of the issues faced by 

entrepreneurial women, such as a shortage of finances, male dominance, limited mobility, a 

lack of education, required motherly duties and a lack of achievement motivation. According 

to Rizvi and Gupta (2009), government-sponsored development activities have benefited only 

a small section of women, namely the urban middle class. This may be primarily due to their 

level of education, access to information and family support.  

5. Previously, the female workforce in India was mainly employed in non-managerial, 

subordinate or low-profile positions. Now, they occupy almost all categories of positions in 

the workplace. These changes in work culture have added to women‟s duties and 

responsibilities to their family as well as to society (Mathew &Panchanatham 2009a; 2009b). 

Despite this new found work culture, and even though more and more women are joining the 

workforce, women in entrepreneurial roles are limited. The probable reason for this 

phenomenon are the conflicts between competing work demands and personal and family 

needs. According to Peeters, Montgomery, Bakker and Schaufeli (2005), pressures from the 

job and family domains are often incompatible, giving rise to imbalance. Therefore, the 

concept of WLB along with its implications, is a core issue that must be investigated as more 

women become entrepreneurs in Indian society.  

6.“When woman moves forward, the family moves, the village moves and the nation moves” 

Pandit Jawaharlal Nehru. 

 

OBJECTIVES OF THE STUDY 

 To know the prospects of women entrepreneurs. 

 To explore the perception why women start their business. 

 To know and understand the issues/ problems encountered by women in 

starting business Enterprises. 
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 To study the impact of assistance by the government on women’s 

entrepreneurship 

 To suggest different remedial measures in helping and accelerating women 

entrepreneurs. 

 

METHODOLOGY OF STUDY 

The study focuses on extensive study of Secondary data collected from various books, 

National & international Journals, publications from various websites which focused on 

various aspects of Women Entrepreneurship. 

 

PROBLEMS FACED BY WOMEN ENTREPRENEURS 

While empowering women entrepreneurs faced the following problems.  

Problem of Finances arrangement: - Finance is said to be the “life blood” of every business 

undertaking, be it large or medium or small scale enterprise. Usually women entrepreneurs 

face the problems of shortage of finance on two important grounds. Firstly, women do not 

generally have property on their own names to use that as collateral securities for obtaining 

loans/funds from banks and other financial institutions. Thus their access to external sources 

is very limited .Secondly, the banks also consider women less credit worthy and discourage 

women borrowers on the belief that they cannot repay back the amount of loans taken by 

them.  

Scarcity of raw materials required for productive capacities: - They have to even face the 

problems of scarcity of raw-materials and necessary inputs. On the top of this, is the high 

prices of raw materials, on one hand and getting raw materials at minimum discount rates are 

the other.  

Cut-throat competition with other group of men and established self-sufficient 

entrepreneurs: - Women entrepreneurs do not have a proper organizational set-up to pump 

in a lot of money for canvassing and advertisements. Thus they have to face a stiff com-

petition with the men entrepreneurs who easily involve in the promotion and development 

area and carry out easy marketing of their products with both the organized sector and their 

male counterparts. Such a competition ultimately results in the liquidation of women en-

trepreneurs.  

Limited mobility factor in case of women entrepreneurs: - Unlike men, women mobility 

in India is highly limited due to many factors/reasons. A single women asking for room is 
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still looked with suspicion. Cumbersome exercise involved in starting with an enterprise 

coupled with officials humiliating attitude towards women compels them to give up their 

spirit of surviving in enterprise altogether.  

Family responsibilities, ties as well as commitments: - In India, mainly a woman’s duty is 

to look after her children and manage the other members of the family. Man plays a 

secondary role only. Incase of married women she has to strike a fine balance between her 

business and family. Her total involvement in family leaves little or almost no time or energy 

to be diverted for the business activities. Support and approval of husbands seems to be 

necessary condition for women entry into business. Accordingly, the educational level and 

family background of husbands also influences women participation in the field of enterprise. 

Lack of education and prevalent levels of illiteracy amongst women: - In India, around 

3/5th (60%) of women are still illiterate. Illiteracy is the root cause of socio-economic 

barriers or hurdles. Due to lack of education and that to qualitative education, women are not 

aware of business, technology and market knowledge. Also lack of education causes low 

achievement motivation amongst women. Thus lack of education creates problems before 

women to set up competitive enterprises.  

Domination by male and ideology of male dominated society:- Male chauvinism is still 

prevalent in many parts of the country yet. The constitution of India speaks about the equality 

between both the sexes, i.e. men and women. But in practice, women are looked upon as 

“abla” i.e. weak in all respects. Thus women suffer from a number of problems , in a nutshell 

in a male dominated society, women are not treated equal to men. This in turn, serves as a 

barrier to woman‟s entry into business.  

Lesser risk and uncertainty bearing attitude: - Women in India lead a protected life. They 

are even less educated and economically not stable neither self-depended. All these factors 

reduce their ability to bear risks and uncertainties involved in a business unit, which is the 

most important criteria of every business activity.  

Lack of self-confidence and optimistic attitude amongst women: - Today all the women 

are suffering from one major problem of lack of self-confidence, will-power, strong mental 

outlook, optimism etc. They always fear from committing mistakes while doing their piece of 

work, more over there is limited initiative of taking risk and bearing uncertainty in them. 

Thus all these psychological factors often obstruct their path of achieving success in the area 

of enterprise.  

Old and outdated social outlook to stop women from entering in the field of 
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entrepreneurship: - Also one of the dominant reasons for their failure is the attitude of 

society people towards their modern business prospects and developing attitude. Women 

nowadays have low risk taking ability because of the number of questions put forward by the 

conservative society people. Thus they are under a social pressure which restrains them to 

prosper and achieve success in the field of entrepreneurship.  

Absence of proper support and back-up for women by their own family members and 

the outside world people:- Many a times their own family members are not supporting and 

cooperating as well as having encouraging attitude to dare to enter into the entrepreneurship 

field. They are always making many pessimistic feelings to be aroused in their minds and 

making them feel that family and not business is a place meant for them. Due to such limited 

scope of help and cooperation from family and other people, they drop the idea of excelling 

in the enterprise field. Apart from the above discussed problems there may occur other series 

of serious problems faced by women entrepreneurs are improper infrastructural facilities, 

high cost of production, attitude of people of society towards the women modern business 

outlook, low needs of achievement and socio-economic constraints often puts women behind 

in the field of enterprise. 

 

CHALLENGES 

 Problems of raising equity capital 

 Difficulty in borrowing fund. 

 Thought-cut completions endangered existence of small companies. 

 Problems of availing raw-materials. 

 Problems of obsolescence of indigenous technology 

 Increased pollutions Ecological imbalanced. 

 Problems of TRIPS and TRIMS. 

 Exploitation of small and poor countries, etc. 

Table.1: WOMEN MSMEs ENTREPRENEURSHIP IN INDIA  

 
States 

No of units 
registered 

No of Women 
entrepreneurs 

Percentage 

Tamil Nadu 9618 2930 30.36 
Uttar Pradesh 7980 3180 39.84 
Kerala 5487 2135 38.91 
Punjab 4791 1618 33.70 
Maharashtra 4339 1394 32.12 
Gujarat 3872 1538 39.72 
Karnataka 3822 1026 26.84 
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Madhya Pradesh 2967 842 28.38 
Other States & UTS 14572 4185 28.71 
Total 57452 18848 32.82 

Source: Annual Report of MSMEs, New Delhi - 2016-17. 

 

Table.2: WOMEN WORK PARTICIPATION IN MSMEs 

Country Percentage 
INDIA 31.6 
USA 45 
UK 43 
INDONESHIYA 40 
SHRI LANKA 45 
BRAZIL 35 

Source: Annual Report of MSMEs, New Delhi - 2016-17. 

 

PROSPECTS OF WOMEN ENTREPRENEURS: - 

Magazine survey shows that there is highest feature to Women MSMEs Entrepreneurs in 

India  

 

Prospecting sectors: Most of the respondents state that prospect in service sector is higher. 

Table.3 clearly shows this women entrepreneurs tendency  

 

TABLE.3 PROSPECTING SECTOR FOR WOMEN ENTREPRENEURS IN MSMEs 

 

Sr. No. Particulars % 
1 Own business 21% 
2 Service (employment) 79% 
Total  100 

Source: Annual Report of MSMEs, New Delhi - 2016-17. 

Table 3 shows that 21 percent of women MSMEs entrepreneurs are involved in their own 

business, where as 79 percent of women entrepreneurs are involved in service. It means that 

majority (79 %) women entrepreneurs respondents indicating there is high prospects to 

women in service sector.  

Prospects in service sector: Within the service sector, in which service sector women have the 

more prospects. The responses are presented in table.4  
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TABLE.4 PROSPECTS FOR WOMEN MSMEs ENTREPRENEURS IN SERVICE 

SECTOR. 

Sr. No. Particulars % 
1 It 20 
2 Banks 20 
3 Media/film 17 
4 Corporate industries 43 
total  100 

Source: Annual Report of MSMEs, New Delhi - 2016-17. 

Table.4 shows that majority (43 %) women MSMEs entrepreneurs agreed that there is 

prospect in corporate/Industries.Equal respondents (i.e. 20 %) states that it and bank have 

also prospects. Only 17% women entrepreneurs indicate prospects in media/film industries. 

Thus majority women entrepreneurs agreed prospects in corporate/industries. 

 

KEY CHANGES IN WOMEN MSMEs ENTREPRENEURS IN LAST FIVE 

DECADES 

WOMEN ENTREPRENEURS OF THE FIFTIES: Compulsive factors led to the creation 

of women entrepreneurs. 

WOMEN ENTREPRENEURS OF THE SIXTIES: Women began to aspire but also 

accepted the social cultural traditions. 

WOMEN ENTREPRENEURS OF THE SEVENTIES: The women in this decade opened 

up new frontier. They had not only aspiration but ambition 

WOMEN ENTREPRENEURS OF THE EIGHTIES: Women were educated in highly 

sophisticated, technological and professional education. They became equally contributing 

partners. 

WOMEN ENTREPRENEURS OF THE NINETIES: This was the first time when the 

concept of best rather than male heir was talked about. 

WOMEN ENTREPRENEURS OF THE 21st Century: “Jill of all trades” 

 

THE WOMEN MSMEs ENTREPRENEUR OF THE 21ST CENTURY: 

This is a century of telecom, IT, and financial institution. Women’s expertise in all these 

industries is beginning to emerge and women are emerging as a force to reckon with. 

Many of these industries are headed and guided by women who are seen by pioneer and 

mavericks. The loci of power has been shifted from traditional venues to power now being 

vested to energetic new upstarts working out of their homes this new cauldron of opportunity 
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can become the proverbial melting pot for professionaltrained and enterprising women. Here 

there are fewer barriers to overcome, less preconceive notions, fewer well entrenched 

assumptions and rules and lesser gender agenda in the secondary environment. 

The transition to the next millennium where the women will create new paradigms of being a 

daughter who takes the responsibility of her parents, of a wife who whishes creates a home 

and a family, of a mother who takes the charge of her children to make them the children of 

the new millennium. She is also the entrepreneur who builds an enterprise and discover her 

relevance and meaning if her life in herself, she accepts the uniqueness in her identity and is 

willing to share her views simultaneously with all the dreams of togetherness she searches for 

mutuality, dignity and respect. She is also open to life without marriage and a parenting 

without a father. 

Women of today have a new avatar. She the Jill of all trades and her children are tickled by 

their supermom, the mother –son combination shows that women has been successful in 

inspiring their sons to follow in their paths,where earlierthe son were prescribed in their 

father’s way. 

In the next millennium Indian women have to cross the major threshold and enter an 

unknown land, they will have to walk a path where no one exist with a sense to discover, they 

will have to encounter and live with excitement and enthusiasm as well as threat, fear, 

anxieties and terror.It is the trust in the self,of the resources to be generated of the courage to 

the journey forth in a new land to live through the terrain’s of uncharted land that the women 

of today will shape the new identity. 

 

STEPS TAKEN BY THE GOVERNMENT:- 

Development of women has been a policy objective of the government since 

independence.Until the 70s the concept of women‘s development was mainly welfare 

oriented. In 1970s, there was a shift from welfare approach to development approach that 

recognized the mutually reinforcing nature of the process of development. The 80s adopted a 

multi-disciplinary approach with an emphasis on three core areas of health, education and 

employment. Women were given priorities in all the sectors including SSI sector. 

Government and non government bodies have paid increasing attention to women‘s 

economic contribution through self employment and industrial ventures. The First Five-Year 

Plan (1951-56) envisaged a number of welfare measures for women. Establishment of the 

Central Social Welfare Board, organization of MahilaMandals and the Community 
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Development Programmes were a few steps in this direction. In the second Five-Year Plan 

(1956-61), the empowerment of women was closely linked with the overall approach of 

intensive agricultural development programmes. The Third and Fourth Five-Year Plans 

(1961-66 and 1969-74) supported female education as a major welfare measure. The Fifth 

Five-Year Plan (1974-79) emphasized training of women, who were in need of income and 

protection. This plan coincided with International Women‘s Decade and the submission of 

Report of the Committee on the Status of Women in India. In1976, Women‘s welfare and 

Development Bureau was set up under the Ministry of Social Welfare. The Sixth Five-Year 

Plan (1980-85) saw a definite shift from welfare to development. It recognized women‘s lack 

of access to resources as a critical factor impending their growth. The Seventh Five-Year 

Plan (1985-90) emphasized the need for gender equality and empowerment. For the first 

time, emphasis was placed upon qualitative aspects such as inculcation of confidence, 

generation of awareness with regards to rights and training in skills for better employment. 

The Eight Five-Year Plan (1992-97) focused on empowering women, especially at the Gross 

Roots Level, through Panchayati Raj Institutions. The Ninth Five-Year Plan (1997-2002) 

adopted a strategy of Women‘s Component Plan, under which not less than 30 percent of 

funds/ benefits were earmarked for women related sectors. The Tenth Five-Year Plan (2002-

07) aims at empowering women through translating the recently adopted National Policy for 

Empowerment of Women (2001) into action and ensuring Survival, Protection and 

Development of women and children through rights based approach. At present, the 

Government of India has over 27 schemes for women operated by different departments and 

ministries. Some of these are:  

 Integrated Rural Development Programme (IRDP)  

 Khadi And Village Industries Commission (KVIC)  

 Training of Rural Youth for Self-Employment (TRYSEM ) 

 Prime Minister‘s RojgarYojana (PMRY)  

 Entrepreneurial Development programme (EDPs)  

 Management Development progammes 

 Women‘s Development Corporations (WDCs)  

 Marketing of Non-Farm Products of Rural Women (MAHIMA)  

 Assistance to Rural Women in Non-Farm Development (ARWIND) schemes  

 Trade Related Entrepreneurship Assistance and Development (TREAD)  

 Working Women‘s Forum  
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 Indira MahilaYojana 

 Indira Mahila Kendra  

 MahilaSamitiYojana 

 MahilaVikasNidhi 

 Micro Credit Scheme  

 RashtriyaMahilaKosh 

 SIDBI‘s MahilaUdyamNidhi 

 MahilaVikasNidhi 

 SBI‘s Stree Shakti Scheme  

 NGO‘s Credit Schemes  

 Micro & Small Enterprises Cluster Development Programmes (MSE-CDP).  

 National Banks for Agriculture and Rural Development‘s Schemes  

 Rajiv Gandhi MahilaVikasPariyojana (RGMVP)  

 Priyadarshini Project- A programme for ‟Rural Women Empowerment and 

Livelihood in Mid GangeticPlains‘ NABARD- KFW-SEWA Bank project 

Exhibitions for women, under promotional package for Micro & Small enterprises 

approved by CCEA under marketing support. 

The efforts of government and its different agencies are ably supplemented by NGOs 

that are playing an equally important role in facilitating women empowerment. 

Despite concerted efforts of governments and NGOs there are certain gaps. Of course 

we have come a long way in empowering women yet the future journey is difficult 

and demanding. 

 

CONCLUSION:- 

It can be concluded that women entrepreneurs faced multiple problems among the problems 

economic problem is main. Higher prospects are indicated by women entrepreneurs and 

within the service sector corporate/industries have the shows higher prospects to women.  

It can be said that today we are in a better position wherein women participation in the field 

of entrepreneurship is increasing at considerable rate, efforts are being taken at the economy 

as well as global level to enhance woman’s involvement in the enterprise sector. This is 

mainly because of attitude change, diverted conservative mindset of society to modern one, 

daring and risk-taking abilities of women, support and cooperation by society members, 

changes and relaxations in government policies, granting various up-liftmen schemes to 
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women entrepreneurs etc 

According to the study it has been observed that Women are very good entrepreneurs, and 

prefer to choose the same as they can maintain work life balance. Even though we have many 

successful Women Entrepreneurs in our country, but as we have a male dominated culture 

there are many challenges which women entrepreneurs face from family & Society. 

 

SUGGESTIONS FOR THE GROWTH OF WOMEN MSMEs ENTREPRENEURS:- 

Right efforts from all areas are required in the development of women entrepreneurs and their 

greater participation in the entrepreneurial activities. Entrepreneurship basically implies being 

in control of one‘s life and activities and women entrepreneurs need to be given confidence, 

independence, and mobility to come out of their paradoxes. The following measures are 

suggested to empower the women to seize various opportunities and face challenges in 

business.  

 There should be a continuous attempt to inspire, encourage, motivate and co-operate 

women entrepreneurs.  

 An Awareness programme should be conducted on a mass scale with the intention of 

creating awareness among women about the various areas to conduct business.  

 Attempts should be there to enhance the standards of education of women in general as 

well making effective provisions for their training, practical experience and personality 

development programmes, to improvise their over-all personality standards.  

 Organize training programmes to develop professional competencies in managerial, 

leadership, marketing, financial, production process, profit planning, maintaining books of 

accounts and other skills. This will encourage women to undertake business.  

 Vocational training to be extended to women community that enables them to understand 

the production process and production management.  

 Skill development to be done in women’s polytechnics and industrial training institutes. 

Skills are put to work in training-cum-production workshops.  

 Educational institutes should tie up with various government and non-government 

agencies to assist in entrepreneurship development mainly to plan business projects.  

 International, National, Local trade fairs, Industrial exhibitions, seminars and conferences 

should be organized to help women to facilitate interaction with other women 

entrepreneurs.  
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 Women in business should be offered soft loans &subsides for encouraging them into 

industrial activities. The financial institutions should provide more working capital 

assistance both for small scale venture and large scale ventures.  

 Making provision of micro credit system and enterprise credit system to the women 

entrepreneurs at local level.  

 The weaker section could raise funds through various schemes and incentives provided by 

the government to develop entrepreneurs in the state. E.g. the Prime ministers 

RozgarYojana, The Khadi and Rural village industries scheme, etc.  

 In the initial stages women entrepreneurs may face problems but they must persevere, 

believe in themselves and not give up mid way.  

 Attempts by various NGO‘s and government organizations to spread information about 

policies, plans and strategies on the development of women in the field of industry, trade 

and commerce. Women entrepreneurs should utilize the various schemes provided by the 

Government.  

 Women should try to upgrade themselves in the changing times by adapting the latest 

technology benefits. Women must be educated and trained constantly to acquire the skills 

and knowledge in all the functional areas of business management. This can facilitate 

women to excel in decision making process and develop a good business network  

 Self help groups of women entrepreneurs to mobilize resources and pooling capital funds, 

in order to help the women in the field of industry, trade and commerce can also play a 

positive role to solve this problem.  

 Women‘s entrepreneurship must be examined both at the individual level (i.e. the choice 

of becoming self-employed) and at the firm level (the performance of women owned and 

managed firms) in order to fully understand the differences between men‘s and women‘s 

entrepreneurship.  

 To establish all India forums to discuss the problems, grievances, issues, and filing 

complaints against constraints or shortcomings towards the economic progress path of 

women entrepreneurs and giving suitable decisions in the favor of women entrepreneurs 

and taking strict stand against the policies or strategies that obstruct the path of economic 

development of such group of women entrepreneurs.  

 Thus by adopting the following aforesaid measures in letter and spirit the problems 

associated with women can be solved. Entrepreneurship is not a bed of roses to women. 

Women participation in many kinds of economic activities to complement to their family 
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income, their participation in no way reduces their family duties. The task of women has 

become more tedious and full of challenges. Let us all make efforts to help women 

rediscover her. 
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ABSRACT: 

As the clock struck 8 pm on November 8, 2016, India came to a standstill and Prime Minister 

Narendra Modi announced one of the most ground breaking changes in the Indian economy. 

The Indian Prime Minister announced his plans of banning Rs 500 and Rs 1000 notes with 

several motives in mind and thus began India’s struggle with demonetization. A year after the 

country was wiped out of old currency, the effects of Narendra Modi’s demonetization can 

still be felt in the economy. The paper deals with waves of demonetization in India. 

 

Introduction: 

The government of India recently took a bold step to demonetize Rs 500 and Rs 1000 

currency, which means that the legal tender of currency units is declared invalid from the 

specified date. Demonetization of currency means discontinuity of the said currency from 

circulation and replacing it with a new currency. Most of the people hailed the Modi's strong 

decision, while poor were shocked by the move. The overnight decision changed the life of 

many as black money holders were worried about the pile of cash they were sitting on. Many 

poor daily wage workers were left with no job and income as owners were unable to pay their 

daily wage. 

 

WAVES OF DEMONETIZATION: 

Black Money Tracking: This move will help the government to track unaccounted black 

money or cash on which income tax has not been paid. Individuals who are sitting on a pile 

of cash usually do not deposit the amount in the bank or invest anywhere as they would be 

required to show income or submit PAN for any valid financial transactions. They would 

hide it somewhere and use it as and when necessary. Banning high-value currency will 

impact people who will have no option, but, to declare income and pay tax on the same or 

destroy the cash somehow. Now, it is not possible to hide the money as the notes have been 

declared invalid 
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Demonetization and Black Money: One of the most important points that pushed people to 

support demonetization was its associating with bringing an end to the black money problem 

in India. However, almost 99% of the money was deposited back to RBI. The statistics 

revealed that either the hoarders found a way to legitimize their black money or did not hold 

them in the form of cash.  

 

Demonetization and Terror Funding: The second reason to support demonetization was its 

role in curbing terrorism by increasing the obstacles in terror funding. Terrorist organization 

were known to use fake Indian currency notes for funding their projects and the government 

believed that this could be contained with the help of demonetization. The Income Tax 

department seized Rs. 474.37 crore in new and old currency from November 9, 2016 to 

January 4, 2017. 

 

Demonetization and Digital India: Pushing India towards becoming a cashless economy 

was another reason that demonetization was publicized for. People turned towards digital 

transactions for everything from buying groceries from a road side vendor to paying utility 

bills during the time of demonetization. However, as the flow of cash into the economy began 

to increase, the use of these apps and digital wallets saw a slide once again. 

 

Demonetization and Tax Payments: Pushing Indians to deposit and account the cash lying 

in their house also meant a rise in the tax payments for the country. According to government 

reports the income tax payers saw a record increase in the post demonetization era. 9.1 

million New taxpayers were added to the slab which was an 80% rise over the typical yearly 

rise. This increase in the number of taxpaying citizens in the country has been credited to 

demonetization.  

 

Demonetization and GDP : The ban on old notes is being cited as one of the key 

contributors to the economic slowdown. With the gross domestic product (GDP) for the 

April-June quarter slipping to 5.7%, the reality of the economic slowdown could not be 

ignored. The World Bank has reduced the India GDP growth forecast to 7% for 2017-18 

owing to demonetization and GST (Goods and Service tax).  
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CONCLUSION: 

While these are some of the effects of demonetization on the national and economic front, 

demonetization gave individuals several lessons that have changed the way we look at 

managing finances. Demonetization made sure that we monetize our earnings to get the best 

returns possible whether it is by turning to monthly investment schemes to save better or by 

turning our safe cash pile into an easy withdrawal FD (fixed deposit).  Demonetization should 

not be viewed in a narrow sense as simply searching for unaccounted money,” Singh said.  “It 

will meet the aspirations of young population, improve India’s rank in Ease of Doing 

Business and encourage growth.” 
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મȴુરાય Ȣૃત ‘કાિમની’ ના પા́ોની મનો�ƨથિત 

 
ડો.િવમલેશ ખમાર, અƚયë, Ȥુજરાતી િવભાગ, 

̒ી િ́કમĥભાઈ ચતવાણી આટસ½ અને Ȑ.વી.ગોકળ ˼ƨટ કોમસ½ કોલેજ, રાધનȶુર 

 
મȴુરાય Ȣૃત ‘કાિમની’ (૧૯૭૦) એ તેમના જ રહƨય̆ધાન નાટક ‘કોઈપણ એક ĭલȵું નામ 

બોલો તો ?’ પર આધા�રત ƨવĮપાંતર�ત નવલકથા છે.  

મȴુરાય એ નામ Ȥુજરાતી સા�હƗયના ભાવકો માટ° પ�ર�ચત બનેɀુ ં નામ છે. મȴુરાયે પોતાની 

સા�હƗય કાર�કદ�નો ̆ારંભ Ȭૂ ંક� વાતા½થી કયҴ. ‘બાંશી નામની એક છોકર�’(૧૯૬૪)એ વાતા½સં˴હ ̆ગટ 

કયҴ પછ� થોડાંક જ સમયમાં એ નવલકથાનો આરંભ કર° છે. તેમણે ‘ ચહ°રા’(૧૯૯૬) નવલકથા ̆ગટ 

કર�. આ બને કથા સા�હƗયકારોમાં મȴુરાયમાં આȴુ િનક સા�હƗયકાર દશ½ન થવા લાƊયા.  ‘ચહ°રા’ પછ� 

ઘણા સમય બાદ ‘કાિમની’, ‘સભા’, ‘સાપબાĥ’‘કƣપતȿુ’ ‘�કƠબલ ર°વƛસɂુડ’ Ȑવી નવલકથાઓ 

આપણને તેમની પાસેથી મળ�. આ ઉપરાંત ‘અĖƗથામા’ં, ‘કાગડા, કાગડ�, માણસો’Ȑવા એકાંક�ઓ પણ 

મƤયા.ં ઉપરાંત ‘અગાશી’, ‘આપણે કલબમાં મƤયા હતા’ં, ‘પાનકોર નાક° જઈ’ ‘યોગેશ પટ°લȵુ ં વેિવશાળ’ 

અને ‘Ʌુર અને શʛુ�જત’ Ȑવા મૌ�લક નાટકો પણ મƤયા.ં 

Ȭૂ ંક�વાતા½, નવલકથા, નાટક, એકાંક�ઓની Ȑમ મȴરુાયે િનબંધëે́ પણ સȒન કȻુ ¿ છે. તેમના 

િનબંધસ˴હોમાં ‘નીલ ગગન ક° તલ,ે ‘મન ક� બીન’, ‘સોƉયા’, ‘�દલ ક� ગલી’, ‘ક°�ફયત’ છે. 

આમ, મȴુરાય આȴુિનક Ȥુજરાતી ગČëે́ે પોતાȵુ ં ƨવામીƗવ Ĥળવી રાƉȻુ ં છે.  

સા�હƗયમાં ઉપાદાન ɅુǛમ હોવાથી વƨȱ ુ ને મનો˴ાĜ ƨવĮપમાં રȩુ કરવાની ëમતા સૌથી 

િવશેષ હોય છે. સા�હƗયના ક°ƛ̃માં માનવ હોય છે. Ԍયાં માનવ છે Ɨયાં મનોિવìાન છે. માનવ વત½નનો 

પćિતસર વૈìાિનક ̃Ƨટ��બ�ȳુથી અƟયાસ કરવાના ̆યાસોમાંથી મનોવૈìાનનો િવકાસ થયો છે. 

આ પćિતનો અƟયાસ કરનાર સૌ ̆થમ ̇ોઈડ હતો મનોિવƦલેષણȵું િવìાન આપનાર ̇ોઈડ 

સા�હƗયકલામાં તેȵ ુ ં િવìાન વહ°ɀુ ં-મોȮુ ઉપયોગમાં લેવાશે એ Ӕગે તે સચેત હતો. તેȵુ ં આ ̆કારના 

Ⱥ ૂ ƣયાંકનમાં ‘Dostoevsky and Parricide’માં ̆ગટ કȻુ ¿. ̇ોઈડની કંડાર°લી આ નવી ક°ડ�ના કારણે Ӕગેĥ 

સા�હƗયમાં ̇ોઈડના િસƚધાંત સȒન અને િવવેચન ëે́ે છવાઈ ગયા. 

̇ોઈડ માને છે ક° માનવની મન:�ƨથિતના બે ભાગ છે. ચેતન મન અને અચેતન મન અથવા 

અસં̆ìાત મન.સા�હƗય Ȣૃિતના સȒન પાછળ સȒકના ચેતન અને અચેતન મનની ગિતિવધી Ȣૃિતમાં 

ðાર° અને ક°વી ર�તે ̆ગટ થાય છે તે માટ° અિનવાય½પણે મનોિવìાનનો આશરો તેવો પડ° છે. 

મȵુƧયના �ચĂમાં Ƀુ ં િવચાર ̆�˲યા ચાલે છે તેની તપાસ કરવી તેને મનો- ભાષાિવìાન 

કહ°વાય છે. વીસમી સદ�ના પાછલા વષҴમાં િવવેચનની િવિવધ તર°હો અ�ƨતƗવમાં આવી તેમાંની એક 
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તર°હ એ મનોભાષાિવìાન છે. 

માનસ Ȑ ભાષામાં િવચાર° છે  તે ભાષામાં જ તે ƥયƈત થાય છે. પા́ો Ȑ ̆કારની ભાષાનો 

̆યોગ કર° છે એ ભાષા Ďારા જ એના મનના ભાવો ભાવક સમĥ શક° છે. એટલે પા́ોના મનની ઓળખ 

એની ભાષા છે. તેથી તે ભાષાના સંદભ± આપણે મȴુરાયની ‘કાિમની’ નવલકથામાં આવતાં િવિવધ 

પા́ોની મન:�ƨથિત ક°વી છે તે સમજવાનો ̆યƗન કર�Ƀુ.ં 

 ‘કાિમની’માં શેખર ખોસલા, ક°શવ ઠાકર જગđાથ પાઠક, કાિમની, ̆ીતમ સોની, ƨવાિત, Ʌુંદર, 

̆મોદ Ȑવા પા́ોȵુ ં આલેખન થȻું છે. દર°ક પા́ને મનોિવìાનની સહાયને આધાર° તેનો પ�રચય 

મેળવીએ. 

 ક°શવ ઠાકરની માનિસકતાનો પ�રચય : 

 ક°શવ ઠાકરȵું પા́ એ આ નવલકથાȵું ઉĂમ પા́ છે. ક°શવ ઠાકરની ઉ�ƈતઓ Ďારા તેની 

માનિસકતાનો પ�રચય મેળવીએ. શેખર ખોસલાનાં Ⱥ ૃ ƗȻુની સાથે જ  આ ક°શવ ઠાકર° Ĥણે નવો જƛમ 

લીધો હોય એમ લાગે છે. તેને લકવાનો રોગ મટ� Ĥય છે અને ȣ ુƣલેઆમ હસી બોલી શક° છે. તે પોતે જ 

િવƨમય થઇ િવચાર° છે ક°,” આ પોતે જ છે ? આ Ɇુ ં જ Ġં ? અને ખર°ખર શેખર મર� ગયો છે ? એને બાળ� 

Ⱥ ૂðો છે લોકોએ ? શેખર હવે છે જ નહӄ, હવે મને કોઈȵુ ં લાગે નહӄ”અહӄ એક ર�તે જોઈએ તો તેનાં 

આવા સંવાદથી તેને શેખર ખોસલાનાં Ⱥ ૃ ƗȻુ પછ� Ĥણે આનંદ મƤયો છે અને હવે કાિમની સાથે 

પરણવામાં કોઈ રોકશે નહӄ એવી માનિસકતા ̆ગટ થાય છે.  

આ ઉપરાંત તે એક જƊયાએ કહ° છે. ક°,“ Ɇુ ં માȵુ ં Ġં ક° ĤȤૃત મગજ, ચેતન ƥયવહાર વત½ન 

કૉƛશસ �બહ°િવયર આખો એક દંભ છે. �હપો˲સી છે ȩુþાણા છે. માણસે ĤȤૃત મગજ ઠાર� નાખɂુ ં જોઈએ 

અચેતન મનને જગતનો ભાર સҭપી દ°વો જોઈએ”(ȶ.ૃ૧૨૭) 

અહӄયા આપણને ક°શવ ઠાકરની માનિસકતાનો Ɖયાલ આવે છે ક° ĤȤૃત મગજને તે દંભ 

ગણાવે છે અને જગતનો બધો ભાર અચેતન મનમાં નાંખી દ°વો જોઈએ. ક°શવ ઠાકર પોતાના ӕતર 

ĥવનની  ‘સંȶ ૂણ½ અ�ભƥય�ƈત’ નો સંતોષ અȵુભવતા જોવા મળે છે. 

 જગđાથ પાઠકની માનિસકતાનો (મન : �ƨથિતનો) અȵુભવ : 

ક°શવ ઠાકરનાં ઉપરનાં આ જ િવચારના િવરોધમાં જગđાથ પાઠક એમ કહ° છે ક°,“ Ɇુ ં ચેતન 

મનમાં માȵું Ġં. Ɇુ ં માȵ ું Ġં ક° ચેતન મન સƗય છે. અચેતન મન અરાજક છે...માણસે,  કȸ ૂતર માળો બાંધે 

એવી જ ƨવભાિવકતાથી ...સંƨȢૃિત બાંધી છે.”(ȶ.ૃ૧૨૭) 

અહӄ જગđાથ પાઠક ચેતન મનમાં માને છે એ પણ ‘કȸ ૂતર માળો બાંધે એમ’ એમ કહ� અƗયંત 

ƨવભાિવક ર�તે કહ°વા માંગે છે. આમ, બંનેની (ક°શવ ઠાકર અને જગđાથ પાઠક) િવરોધી માનિસકતાનો 

અȵુભવ થાય છે. ક°મ ક°, બંને કાિમનીને પામવા માંગે છે.  
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જગđાથ પાઠક કાિમની તરફ હંમેશા આકષા½યેલો રહ° છે. કાિમનીને તેમના નાટકની �હરોઈન 

બનાવામાં માંગે છે. તે તેનો ફોટો˴ાફ હાથમાં લે છે અને  કહ° છે “ફોટો˴ાફ પર ĭંક માર� : કાિમની Ɇુ ં 

તારો Ȥુલામ Ġં. ȱ ુ ં માર� છે. કાિમની, ȱ ુ ં માર� સંપિĂ છે. તાર� ઈરાની ӕખો માર� છે. કાતરથી કોતર°ɀુ ં 

તાȿુ ં  આ તીȰુ ં નાક માȿુ ં  છે. અબરખનાં રંગની તાર� Ɨવચા માર� છે, કાિમની, ȱ ુ ં માર� છે”(ȶ.ૃ૧૮) 

અહӄ પાઠકનો મનમાં કાિમની ̆Ɨયેનો ભાવ જોઈ શકાય છે તે કાિમનીને મનોમન ચાહ° છે. તેથી 

દાસાȵુદાસ હોવાનો મનોમન એકરાર કરતા પાઠકઓ પƗનીકƣપ ̆ેયસી કાિમની ̆Ɨયેનો ધણીપણાનો 

અહંભાવ જ ̆ગટ° છે.  

જગđાથ પાઠક કાિમની માટ° પોતાની ડાયર�માં લખે છે તેમ, ‘માટ�નાં પҭચા લҭદાની Ȑમ એ 

કોઈપણ  આકારમાં ઢળ� શક° છે’ ĥવનની એજ કȿુણતા એને અ�ભનયમાં સવҴƍચ ƨથાયે છે. છતાં 

નવલકથાનાં Ӕતે પણ જગđાથ કાિમનીને પામી શકતો નથી.  

આ ઉપરાંત, જગđાથ પાઠક એક જƊયાએ કહ° છે. તેના ઉપરથી તેનામાં મનો િવરછેદ અને 

પા�રવા�રક – સામા�જક ĥવનમાં Ⱥ ૂળ ન નાખી શક°લા આȴુ િનક પેઢ�નાં તȿુણનાં ઉƛȺ ૂલનની 

સમƨયાઓનો સંક°ત મળે છે. ȩુઓ,“ Ⱥ ૂળ ચાવી ગયેલા માણસો. Ⱥ ૂ �ળયાં નાખીને દબાતા દબાતા ĥવતાં 

માણસો. આ જગતમાં એવા બે જ ̆કારનાં માણસો ĥવે છે.”(ȶ.ૃ૮) 

અહӄ ઉપરનાં બધા જ વાðો Ďારા જગđાથ પાઠકની િવȢૃત અને લોɀુપ મન : �ƨથિતનો Ɖયાલ 

આવે છે. જગđાથ પાઠક અને તેમના િપતા વƍચેના મનોિવરછેદ અને પા�રવા�રક – સામા�જક ĥવનમાં 

Ⱥ ૂળ ન નાખી શક°લા આȴુ િનક પેઢ�ના તȿુણના ઉƛȺ ૂલનની સમƨયાનો સંક°ત મળે છે. 

 ƨવાિત માનિસકતા  - મન �ƨથિતનો Ɖયાલ : 

 ક°શવ ઠાકર, કાિમની અને જગđાથ પાઠકની ̆ણયકથામાં ƨવાિત અને Ʌુ ંદર પણ મહĂવȵું 

ƨથાન ધરાવે છે. તેમના મનમાં ચાલતાં િવચારો Ďારા તેમની મન: �ƨથિતનો પણ Ɖયાલ આવે છે. 

ƨવાિતનો પિત ̆ીતમ સોની હોવા છતાં તે Ʌ ુ ંદર સાથે શર�રસબંધથી જોડાય છે. ƨવાિત Ĥણતી 

હતી ક° આ િવȢૃિત છે છતાં તે આમ કરતી હતી. તે એɂુ ં માને છે ક°,“ પિત હોય તો Ƀુ ં દર°ક Ęીને ̆ેમી 

તો હોવો જ જોઈએ” 

અહӄ ƨવાિતની માનિસકતા દર°ક Ęી કરતાં જરા ȩુદાં ̆કારની એટલે ક° ƨવછંદ� જોવા મળે છે. 

આ ઉપરાંત તે માને છે ક°,‘ Ęીની Ħંખના એક જ હોય છે એની કટક° કટક° ȩુદા – ȩુદા સંબંધોથી ȱ ૃ �Ɯત 

થાય છે. સંબંધો અલગ અલગ હોવા છતાં હ°ȱ ુ  એક જ અને અિવભાԌય છે. સંબંધોના નામ ƥયવહારની 

Ʌુ િવધા માટ° છે.’ 

અહӄ ƨવાિતના મનનાં િવચારો Ďારા તે Ęીની ઝંખનાની વાત કર° છે Ɨયાર° કોટ½માં ȶ ૂછાયેલા 

̆ĕના જવાબમાં તે કહ° છે ક°,“Ɇુ ં પણ એક Ęી Ġં. અને Ęી ĥવનમાં એવી ઘણી વાતો હોય છે Ȑનો 
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જવાબ એપોતે પણ હા ક° ના માં ન આપી શક° ” 

આમ, અહӄ આ બધા સંવાદો Ďારા ƨવાિતની ƨવછંદ� મન:�ƨથિતનો પ�રચય થાય છે. ƨવાિતના 

દાંપƗયĥવનની િવષમાતાના Ⱥ ૂળમાં પડ°લી ̆ણયના અભાવ અને વંƚયƗવની સમƨયાઓ િનદ²શ થયો 

છે. સંતાનના અભાવે ઉદભવેલી માનિસક તંગ�દલી અȵુભવ છે. પિતને વફાદાર રહ°વા ઈƍછતી અને 

બીĥ તરફ Ʌુંદરને પણ િ̆યતમ પામવા ઝંખતી  ƨવાિત અપરાધભાવથી પીડાતી હોવા છતાં પોતાને 

‘Ʌુખી’ માનવા – મનાવવાની આƗમવંચનમાં રાચે છે. શેખર ખોસલા કાિમની Ďારા થયેલી હƗયા માટ° 

પોતાને જવાબદાર માને છે.  

 
 કાિમનીની અલગ માનિસકતા :  

આ નવલકથાȵુ ં નામ Ȑ પા́ના નામ ઉપરથી પડȾુ ં છે એવી કાિમની પણ આ નવલકથામાં 

અલગ માનિસકતા ધરાવે છે. “ કાિમનીને લાƊȻુ ં ક°, હĤર હĤર અĖ એને ખҪચે છે. Ĥંધના Ⱥ ૂળમા ં

તલના દાણા Ȑવો એક સફ°દ ડાઘ વધતો એના આખા શર�રને સફ°દ Į Ȑɂું બનાવી Ⱥ ૂક° છે.” 

અહӄ ‘સફ°દ ડાઘ’નાં કƣપનનો ઉપયોગ કાિમનીની સમ˴ મન : �ƨથિતનાં બે ȣુબ જ નҭધપા́ 

આયમોને ̆ગટ કર� આપે છે. નાટકનાં છેƣલા ȳૃƦયો હƗયાનાં સંકƣપ તરફ જતાં પહ°લાં એ એક ખચકાટ, 

Ȥુના�હત ȢૃƗયનો ભાવ અȵુભવે છે. Ӕગત ર�તે ȳુƧઠ ɂ ૃ િĂમાંથી Ĥગતો અપરાધભાવ અહӄ બɆુ 

અસરકારક ર�તે ƥયƈત થયો છે. પછ� તેની મન : �ƨથિત પલટાઈ Ĥય છે. બે ëણમાં તે એ સંકƣપ ȳૃઢ 

કર� લે છે. Ⱥુ�ƈતની, મોëની તી̑ આકાંëાથી એ લાગણીનાં સંચાર મા́થી જ એનો ëોભ ઊડ� Ĥય છે 

ને આƗમિવĖાસ ઉપર ઉઠ° છે. આ મન:�ƨથિત  પણ એ જ કƣપનાથી આલેખાઈ છે ક°, “ સફ°દ ડાઘ” 

ફ°લાતો ફ°લાતો બગલાં પાંખ બની Ĥય છે. Ȑમાં કાિમનીની િનિĖત મન:�ƨથિતȵું Ʌુંદર વણ½ન કȻુ ¿ છે. 

આ ઉપરાંત પણ આ Ȣૃિતમાં ‘સફ°દ ડાઘ’ િસવાય પણ ‘વાતા½ને ગટગટાવી જવી’, ‘Ⱥુરƞબીની 

Ȑમ ઊભેલા પાકા મકાન’, ‘તાȿું  સરȣુ ં હાƨય મારા બંને હાથમાં પકડ� રાખીને એને જӄદગીભર જોયા 

કȿુ’ં Ȑવા રસ̆દ કƣપનો ય પા́ોની માનિસકતા જોવા માટ° ƚયાન ખҪચતા રહ° છે. 

આ ઉપરાંત કાિમની શેખર ખોસલાને મનોમન સંબોધીને ઉƍચારાયેલી ઉ�ƈત જોઈએ તો,“ Ȑનાં 

ƨવƜનો પર તમે રાિ́નાં Ɇુ ંફાળા ̆હરો િવતાƥયા છે એ કાિમની દ°સાઈને તમે નથી ઓળખતા ? Ȑને 

િનમҴƣય ̆ેમી, ડરપોક ભાઈ અને નીચ માતાની જનમક°દમાંથી તમે છોડાવી લાƥયા એ કાિમની દ°સાઈને 

નથી ઓળખતા?”  

અહӄ કાિમનીની ઉ�ƈત Ʌ ૂ ચવે છે ક° શેખર ખોસલાને તે ચાહ° છે અને તેને બધી Ⱥસુીબતોમાંથી 

ઉગાર° છે. આ સંદભҴ પરથી ગોપનીય એɂું શેખર ખોસલાȵુ ં ȣ ૂન કાિમનીએ કȻુ ¿ એɂુ ં માનɂુ ં એ ઉ�ચત 

ન ગણી શકાય. અહӄ કાિમનીની Ȣૃતì માનિસકતાનો પ�રચય થાય છે.  

એક ર�ત કાિમનીની �ƨથિત ક°શવ ઠાકર સાથે સાƠય ધરાવે છે. એ ક°શવ ઠાકર Ȑટલી જ 
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સંવેદનશીલ હશે પણ ȩુવાની આવી Ɨયારથી જ એ એટલી Ⱥુસીબતોમાં આવતી ગઈ છે અને પછ� 

િવȢૃત થઇને બીĤને Ⱥુસીબતોમાં સપડાવતી રહ� છે. આવી ɂ ૃ િĂઓમાં તેની મન : �ƨથિત જોઈ શકાય 

છે. 

કાિમની અપરાધɂૃ િĂથી પીડાય છે. અપરાધભાવજƛય મનો�ĎČાનો સંક°ત કથાના આરંભ ȶ ૂવ± 

Ⱥુકાયેલા િવગત વણ½નમાં જોવા મળે છે. કાિમની આજƛમ ક°દખાના Ȑવી �જ�દગીમાં સતત અસલામતીના 

ઓથરથી �હજરાઈને ́ાસી ઉઠ° છે. કાિમનીના ચ�ર́ની Ӕતગ½ત કĮણતાના આલેખનમાં તેની 

ӕતરવેદનાનો સંƨપશ½ અȵુભવાય છે. 

 Ʌુંદરની માનિસકતા : 

આ નવલકથામાં આવȱ ુ ં Ʌ ુ ંદરȵુ ં પા́ એ કાિમનીનાં ભાઈ Įપે આવે છે. તેની ઉ�ƈત જોઈએ તો –

“ માર� કમાણી મારા એકલા માટ° પણ ȶ ૂ રતી ન હોતી. માȿું  ઘર, મારા ઠાઠ કાિમનીની કમાણીઉપર 

ચાલતા. Ɇું Ĥણતો હતો. અમે કમાણીને એકસ- Ɯલોઇટ કર�એ છ�એ. કાિમની Įપાળ� છે. ” 

અહӄ Ʌુ ંદર પોતાની કમાણી Ďારા પોતાનાં ઘરȵુ ં તો નહӄ પણ પોતાȵુ ં પણ Ȥુજરાન ચલાવી 

શકતો નથી. આથી  કાિમનીની Ʌુ ંદરતાનો ઉપયોગ કર� તેમȵુ ં ઘર ચલાવે છે. તેઓ ફરજ પાડ° છે. અહӄ 

Ʌુ ંદરની બે�ફકરાઈ માનિસકતાનો Ɖયાલ આવે છે. Ӕતે Ʌુ ંદર કાિમનીની �જ�દગી િવશે આમ જણાવે છે. “ 

કાિમની અને Ɇુ ં ભાઈ બહ°ન છ�એ એ સાચી વાત છે. કાિમનીને જƛમક°દની સĤ થઇ છે. એ પણ વાત 

સાચી છે પણ ખર°ખર તો કાિમની જનમક°દમાંથી Ġટ� છે. જનમ ક°દ..માર� અને માર� માની 

જનમક°દમાંથી.”  

અહӄ આ ઉ�ƈત Ďારા Ʌુ ંદર કહ°વા માંગે છે ક° કાિમનીને જનમક°દની સĤ થઇ છે. એ સાચી વાત 

છે પણ Ɇુ ં અને માર� મા અને Ȑ ફરજ પાડતા એ બધાંમાંથી ġટ� ગઈ છે. જનમક°દની સĤ કરતાં એ 

કામ અઘȿું હȱ ુ ં એમ તે િવચાર° છે. આમ Ʌુંદરની અƛય આધા�રત ĥવન ĥવવાની મન:�ƨથિતનો અહӄ 

Ɖયાલ આવે છે. 

Ʌુંદર પોતાને આ શેખર ખોસલાના ȣ ૂન માટ° જવાબદાર સમĥને અપરાધભાવથી પીડાય છે. 

Ʌુંદરના આƗમકથન ̆માણે ‘ અમારા આખા Ȣું Ȭંુબની માર�, માર� માની, કાિમનીની મનોદશા ઠગɂ ૃ િĂ જ 

બની ગઈ છે.’ 

 શેખર ખોસલાȵું પા́ મનોિવȢૃિતથી કંઇક િવશેષ : ƥય�ƈતએ–ƥય�ƈતએ ȩુȳંુ–ȩુȳંુ પા́ : 

શેખર ખોસલાȵુ ં પા́ એ ƥય�ƈતમાં રહ°લી મનોિવȢૃિતથી કંઈક િવશેષ છે. તે ȩુદાં ȩુદાં પા́ોના 

િવચારો જોઈએ. 

 ક°શવ ઠાકર માટ° એ ƨવતં́ ƥય�ƈતƗવને પોતાના ̆ ભાવથી કચડ� નાખતો ȶુȿુષ છે. 
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 કાિમનીએ વાƨતવમાં શેખરને કદ� જોયો નથી. પરંȱ ુ  ક°શવ ઠાકર પાસેથી સાંભળેલી વાતા½માં 

તેની આȢૃિĂ ધરાવે  છે. 

 ƨવાિત પર�ણત હોવા છતાં ̆ેમી રાખે છે તેથી તેનાથી ભયભીત છે. 

 ̆ીતમ સોની માટ° શેખર ખોસલા પોતાની Ӕદર રહ°લી નȶુંસકતાȵુ ં ભાન કરાવનાર ƥય�ƈત છે. 

 Ʌુંદર માટ° એ ̆ેમ, લƊન, વફાદાર� Ȑવી દર°ક વƨȱ ુમાં પોતાનાથી ચ�ઢયાતો ગણતો ȶુȿુષ છે. 

 જગđાથ પાઠક માટ° શેખર ખોસલા એક બનાવટ છે. 

આમ, શેખર ખોસલાȵુ ં પા́ એ ƥય�ƈતએ ƥય�ƈતએ ȩુદા ȩુદા છે અને દર°કનાં મગજમાં આ 

પા́ ȩુદ� છાપ ધરાવે છે. ખર°ખર  આ પા́ છે ક° નહӄ પરંȱ ુ  મȴુ રાયે આ કાƣપિનક પા́ Ďારા પણ 

દર°ક પા́ની માનિસકતામાં ફ°રફાર કરવામાં સફળ થયા છે. 

 ઉપસંહાર : 

આમ, આ નવલકથામાં આવતાં બધાં જ પા́ો ȩુદ�ȩુદ� મન : �ƨથિત ધરાવે છે. 

આ પા́ો Ȑવી ભાષા વાપર° છે ઉપરથી તેમની માનસ�કતાનો Ɖયાલ આવે છે. 

શેખર ખોસલાની હƗયાની આસપાસ ચકરાવા લેતી આ નવલકથામાં તેની હƗયા થઇ છે ક° નહӄ 

? તે ƥય�ƈત છે ક° નહӄ ? એ પણ ̆ĕ છે. આ પર��ƨથિત Ďારા બધા પા́ોના મનમાં ચાલતી �ƨથિત લેખક° 

Ʌ ુંદર ર�તે વણ½વી છે. 

̆ીતમ બેવફા પƗની Ďારા થઇ રહ°લા પોતાના Ʌ ૂ Ǜમ ƞલેક મેઈ�લ�ગનો એકરાર કર�ને કહ° છે : ‘ 

ઘણી વાર મને એમ થાય છે ક°, નાટકમાં ને નાટકમાં સાચી ગોળ� ભર� આપઘાત કર� નાȣુ.ં....’ ̆ીતમ 

અપરાધભાવ અȵુભવ છે. 

સમ˴ નવલકથાને આધાર° આપણે આપણે એટɀુ ં કહ� શક�એ છ�એ ક° મȴુ રાય એ આ 

નવલકથામાં દર°ક પા́ની માનિસકતા િનĮપવામાં મનોિવìાનની સહાય લીધી છે અને તેમાં સફળ પણ 

થયો છે. 

સમ˴ ચ�ર́ગત મન “ �ƨથિતઓને ઉĤગર કરતી અȵુનેય સંવાદ ભાષામાં ĥવનની વરવી 

વાƨતિવકતાને ર°ખા�ચત કરતી ɂ ૃતાંગકથનની તƘયાƗમક ભાષાના અનેકƨતર�ય સંિવધાન અને 

કƣપનોના આયોજનમાં અ́ત́ જોવા મળતી કતા½ની કાળગત સભાનતા ƚયાન ખҪચે તેવી છે.  
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DFwIlDS XF/FGF lJWFYL\VF[GL VFSF\1FF4 A]lw£GF[ X{1Fl6S l;lw£ 5ZGL V;Z GF[ VeIF; 

(A Study of the Effect of Aspiraion and Intelligence on the Academic 
Achievement of Secondary School Students) 

5|:TFJGF        

0F[PV[PAL VF;F[0LIF 

VF;LP5|F[O[;Z 

`F|LDTL H[P0L 9SSZ ALPV[0 SM,[H ZFWG5]Z 

 

 VFH[ EFZTN[X V[SJL;DL ;NLDF\ 5|J[X SZL R}SIF[ K[ tIFZ[ DFlCTL VFWFlZT 7FG DF8[ 

lJWFYL"VF[G[ TLJ| CZLOF.GF[ ;FDGF[ SZJM 50[ K[PVFD AF/S HIFZ[ GFGM CMI K[ tiFFZ[ VG[ 5KL ;DH6 

VFjIF 5KL T[ S<5GFVF[GL N]lGIFDF\ ZFRTF[ CF[I K[ VG[ S<5GFVF[YL T[ S[8,LS VFSF\1FFVF[ DGDF\ ¹- SZ[ 

K[ AF/S S[8,LSêRLVFSF\1FFVF[  ZFB[ K[ TF[ S[8,LS GLRL VFSF\1FFVF[ ZFB[ K[ DGF[J{7FlGS ZLT[ AF/SGL 

;O/TFV[ ;FDFgI GYL 56 T[ AF/SGL VFSF\1FF ;FY[ ;\A\W WZFJ[ K[P 

;D:IF lJWFG  

5|:T]T VeIF;G]\ ;D:IFlJWFG GLR[ D]HA K[ 

“DFwIlDS XF/FGF lJWFYL\VF[GL VFSF\1FF VG[ A]lw£GF[ X{1Fl6S l;lw£ 5ZGL V;ZGF[ VeIF;P  

            a study of the effect of aspiraion and intell igence on the academic 
achievement of  secondary school students. 
VeIF;GF C[T]VF[ 

SF[. 56 ;\XF[WG C[T] lJGF VFU/ JWL XST]\ GYLP 5|:T]T VeIF;GF C[T]VF[ GLR[ 5|DF6[ K[P 

!   DFwIlDS XF/FGF WF[Z6v) GF lJWFYL"VF[GL X{1Fl6S l;lw£4 VFSF\1FF VG[ A]lw£G]\    DF5G SZJ]\ VG[ 

T[DGL JrR[GF[ ;C;\A\W XF[WJF[P 

Z  WF[Z6v) GF êRL VG[ GLRL A]lw£ WZFJTF  lJWFYL"VF[GL X{1Fl6S l;lw£     T5F;JLP 

#   WF[Z6v) GF êR]\ VG[ GLR]\ VFSF\1FF :TZ WZFJTF   lJWFYL"VMGL X{1Fl6S      l;lw£ T5F;JLP 

$   WF[Z6v) KF[SZF VG[ KF[SZLVF[GL X{1Fl6S l;lw£ T5F;JLP 

%F   WF[Z6v) GF U|FdI VG[ XC[ZL lJ:TFZGF lJWFYL"VF[GL X{1Fl6S l;lw£ T5F;JLP 

&  WF[Z6v) GF 5KFT VG[ lAG5KFT lJWFYL"VF[GL X{1Fl6S l;lw£ T5F;JLP 

*  VFSF\1FF VG[ A]lw£V[ A\G[ ;\I]ST R,F[GL VF\TZlSIF GL X{1Fl6S l;lw£ T5F;JLP 

ptS<5GFVF[  

ptS<5GFV [;\XF[WG;D:IFGF SFDR,Fp HJFA CF[I K[P H[ ;\XF[WGG[ IF[uiF l¹XF VG[ J[U VF5[ 

K[P 5|:T]T VeIF;GL X}giF ptS<5GFVF[ GLR[ 5|DF6[ K[ 

!  DFwIlDS XF/FGF lJWFYL\VF[GL VFSF\1FF:TZ4 A]lw£GF[ X{1Fl6S l;lw£ JrR[ SF[.  ;FY"S TOFJT GCL 

CF[IP 

Z   WF[Z6v)GF êRL VG[ GLRL A]lw£ WZFJTF  lJWFYL"VF[GL X{1Fl6S l;lw£   JrR[ SF[. ;FY"S TOFJT GCL 

CF[IP 

#  WF[Z6v)GF  êR]\ VG[ GLR]\ VFSF\1FF WZFJTF  lJWFYL"VF[GL X{1Fl6S l;lw£GF ;ZF;ZL 5|F%TF\SF[ JrR[ 

SF[. ;FY"S TOFJT GCL CF[IP 

$  A]lw£ VG[ VFSF\1FFGF ;\NE"DF\ WF[Z6v)GF KF[SZF VG[ KF[SZLVF[GL X{1Fl6S l;lw£GF ;ZF;ZL 5|F%TF\SF[ 

JrR[ SF[. ;FY"S TOFJT GCL CF[IP 

5  A]lw£ VG[ VFSF\1FFGF ;\NE"DF\ WF[Z6v)GF GF U|FdI VG[ XC[ZL lJ:TFZGF lJWFYL\VF[GL X{1Fl6S 

l;lw£GF ;ZF;ZL 5|F%TF\SF[ JrR[ SF[. ;FY"S TOFJT GCL CF[IP 

&  A]lw£ VG[ VFSF\1FFGF ;\NE"DF\ WF[Z6v) 5KFT VG[ lAG5KFT lJWFYL"VF[GL X{1Fl6S l;lw£GF [;ZF;ZL 

5|F%TF\SF[ JrR[ SF[. ;FY"S TOFJT GCL CF[IP 
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*  A]lw£ VG[ VFSF\1FFGF A\G [;\I]STR,F[GL VF\TZlSIFGL X{1Fl6S l;lw£ 5ZGF ;ZF;ZL 5|F%TF\SF[ SF[. 

;FY"S TOFJT GCL CF[IP 

jIF5lJ`J  

  5|:T]T VeIF;G]\ jIF5lJ`J  5F86 VG[ DC[;F6F lH<,FGL U|FdI VG[ XC[ZL lJ:TFZGF DFwIlDS 

XF/FVF[DF\ VeIF; SZTF WF[Z6v) GF lJWFYL"VF[ CTFP 

GD}GF5;\NUL  

5F86 VG[ DC[;F6F lH<,FGL U|FdI VG[ XC[ZL lJ:TFZGF DFwIlDS XF/FGF lJWFYL"VF[DF\YL 

IFNlrKS ZLT[ * XC[ZL lJ:TFZGL  VG[  (U|FdI lJ:TFZGL  DFwIlDS XF/FVF[GF ÂRõL §FZF 5;\N SZJFDF\ 

VFJL CTLP 5;\N 5FD[, XF/FGF TDFD lJWFYL"VF[GF[ ;DFJ[X  h}DBF  5wWlTYL SZJFDF\ VFjIF[ CTF[P VFD 

V\T[ GD}GFG]\  SN (((  lJWFYL\VF[ CTFP 

 

p5SZ6GL 5;\NUL 

   p5SZ6GL ZRGFV[[ J{7FlGS 5|lSIF K[P 5|:T]T VeIF; DF8[ A]lw£ DF8[ 0F¶PS[PHL 

N[;F. ZlRT ¬N[;F. XFlaNSvVXFlaNS ;D}C A]lw£ S;F[8L¬ VG[ VFSF\1FF DF8[[ 0F¶PH[PAL VF;F[0LIF ZlRT 

‘VFSF\1FF :TZ ;\XF[WlGSF’ GF[ p5IF[U DFlCTL V[S+LSZ6 DF8[ SZJFDF\ VFjIF[ CTF[P 

DFlCTL V[S+LSZ6 

DFlCTL V[S+LSZ6 DF8[ GD}GFDF\ 5;\N 5FD[,L DFwIlDS XF/FVF[GF VFRFI¶`F|LGL 5}J¶ D\H}ZL 

D[/JJFDF\ VFJL CTLP tIFZAFN lJWFYL"VF[G[ ;\XF[WG V\U[ DFlCTL VF5L lJWFYL"VF[G[ 5F[t;FlCT SZJFDF\ 

VFjIFP5|:T]T VeIF;GF C[T]VF[YL DFlCTLUFZ SZJFDF\ VFjIF CTFP ,UEU # TF;GF ;DIDF\ DFlCTL 

V[S9L SZJFDF\ VFJL CTLP 

DFlCTL 5'YSSZ6 

5|:T]T VeIF;DF\ 5;\N SZ[, lGNX" G[ VFWFZ[ 5|F%TF\SF[GF[ ;ZJF/F[ VG[ lJRZ6 XF[WLP Fv 

U]6F[TZGL U6TZL VG[ 2  Χ  2 Χ 2 Χ  2  Factorial Design Anova GF[ p5IF[U SZJFDF\ VFjIF[ 

CTF[P 

;FZ6LP! 

R, VG[ T[GF[[ F­ U]6F[TZGL VG[ ;FY"STF 
S|D R,         VFSF\1FF:TZ (B)               A]lw£(B)         A[ ;\I]STR,F[GF[ 

 F U]6F[TZ ;FY"STFS1FF F U]6F[TZ ;FY"STFS1FF F U]6F[TZ ;FY"STFS1FF 

1 A(HFlT) 30.874 0.01 19.256 0.01 A-36.450 0.01 
2 B(:JT\+) 17.216 0.01 6.525 0.01 B-50.843 0.01 
3 c(lJ:TFZ) 5.939 0.05 10.840 0.01 C-4.671 0.05 
4 D(7FlT) 5.032 0.05 1.826 N.S. - - 
5 AΧB 1.636 N.S. 4.343 0.01 1.764 N.S. 
6 AΧC 7.249 0.01 6.745 0.01 2.745 N.S. 
7 AΧD 0.035 N.S. 0.078 N.S. - - 
8 BΧC 2.676 N.S. 1.413 N.S. 0.048 N.S. 
9 BΧD 1.902 N.S. 0.249 N.S.    - - 
10 CΧD 14.350 0.01 14.544 0.01    - - 
11 AΧBΧC 9.755 0.01 0.540 N.S. 0.02 N.S. 
12 AΧBΧD 1.297 N.S. 1.210 N.S.    -  - 
13 AΧCΧD 2.782 N.S. 5.925 0.01    - - 
14 BΧCΧD 9.999 0.01 0.277 N.S.    - - 

15 AΧBΧCΧD 0.291 N.S. 0.220 N.S.    - - 
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TFZ6F[  

! VFSF\1FF:TZGF ;\NE"DF\ X{1Fl6S l;lw£P 

∙ VFSF\1FF:TZ VG[  7FlTV[ X{1Fl6S l;lw£ 5Z V;Z SZGFZ 5lZA/ GYLP 

∙ HFlT VG[ lJ:TFZV [X{1Fl6S l;lw£ 5Z SZGFZ 5lZA/ K[P  

∙ AWF ;\I]STR,F[GL VF\TZlSIFGL X{1Fl6S l;lw£ 5Z SF[. ;FY"S V;Z YTL GYLP 

Z A]lw£GF ;\NE"DF\ X{1Fl6S l;lw£P 

∙ A]lw£V[ X{1Fl6S l;lw£ 5Z V;Z SZGFZ 5lZA/ K[P 

∙ HIFZ[  HFlT4 lJ:TFZ VG[ 7FlTV[ X{1Fl6S l;lw£ 5Z SF[. ;FY"S V;Z YTL GYLP 

∙ AWF ;\I]STR,F[GL VF\TZlSIFGL X{1Fl6S l;lw£ 5Z SF[. ;FY"S V;Z YTL GYLP 

# VFSF\1FF:TZ VG[ A]lw£GF ;\NE"DF\ X{1Fl6S l;lw£ 

∙ A]lw£V[ X{1Fl6S l;lw£ 5Z V;Z SZGFZ 5lZA/ K[P 

∙ VFSF\1FF:TZV[ X{1Fl6S l;lw£ 5Z V;Z SZGFZ 5lZA/ GYLP 

∙ AWF ;\I]STR,F[GL VF\TZlSIFGL 5ZT\+ R, X{1Fl6S l;lw£ 5Z SF[. V;Z YTL GYLP 

p5;\CFZ 

  VFD VFHGF CZLOF.GF I]UDF\ lJWFYL"VF[G[ ;O/TF  S[ lGQO/TF lJS:FFJL lJWFYL"VF[dFF\ lJSF; 

5|[ZS JFTFJZ6 lJWFYL"GL A]lw£DF\ JWFZF[ SZ [K[ HIFZ[  lJWFYL"VF[GL  VFSF\1FF JWFZJF DF8 [lJWFYL"VF[GL 

5|\X;F SZJL4 AN,F[ VF5JF[ T[DH ;O/TF VG[ 5|UlT  V\U[ DNN SZJL HF[.V[P  

;\NE" ;}lR  

! N[;F. V[RPHL VG[ N[;F. S[PHL4 ‘;\XF[WG  5wWlTVF[ VG[ 5|lJl3VM’s+LHL   VFJ'lTfVDNFJFN I]lGP 

U|\Y lGDF"6  AF[0" v !)(5  

Z N[;F. V[RPHL VG[ N[;F. S[PHL4 ‘DGF[J{7FlGS DF5G’  s+LHL VFJ'lTfVDNFJFN I]lGP U|\Y lGDF"6  AF[0" 

v !))$  

# 5FZ[B4ALPIP] VG[ l+J][NL V[DP0L4¬ lX1F6DF\ VF\S0FXF:+ ¬ sRF[YL VFJ'lTf VDNFJFN I]lGP U|\Y lGDF"6  

AF[0" v !))$ 

$ ZFJ,4G8]EF. VG[ VgI4 ‘VwI[TF :J~5  VG[ lJSF;’ VDNFJFNo GLZJ 5|SFXG v !))5v)& 

5 XFC4 0LPALP sZ__5f ‘X{1Fl6S ;\XF[WG’  VDNFJFN I]lGP U|\Y lGDF"6  AF[0"P 

 & 58[,P XF:+L VG[ VgIP VwIIG vVwIF5G 4 5|lJlWVF[ TYF X{1Fl6S D}<IF\SG VG[ VF\S0FXF:+ 

s5F\RDL VFJ'lTf VDNFJFN o ALPV[;PXFC 5|SFXGv!))_ 
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ABSTRACT:- 

India is a country with varied and rich cultural heritage. Numerous great educationists came 

with their individual ideas and philosophy of education to place education system in a perfect 

frame in the 19th century. Among all, Swami Vivekananda (12th January, 1863 -4th July, 

1902) was the most influential and renowned theorist, educationist and reformer of India with 

his ideas and philosophy of education which is the efflorescence of moral and spiritual 

culture. Vivekananda was not only a great supporter of Vedanta but also he had given 

Vedanta a practical form. Vivekananda had foreseen the emergence of various social evils 

due to imperfect education system in India. Modern India has put tremendous emphasis on 

the scientific and mechanical ways of life which is fast reducing man to the status of a 

machine. Moral and religious values are being diluted. The fundamental principles of 

civilization are being disregarded. According to Swamiji man is a compound of animality, 

humanity and divinity. The aim of education should be to help him grow from the animal to 

the divine state, through self effort, self realization and proper training. If modern India has 

failed in any domain, it is undoubtedly in the arena of producing genuine human beings, the 

key component of developed society, through a perfect education system. The present 

thematic paper attempts to highlight Swamiji’s ideas and philosophy of education. 

 

1  INTRODUCTION:   

The 19th century India produced a galaxy of great men who have enriched our national life 

by their talent and personality. Swami Vivekananda was one of them. Vivekananda believed 

in essential unity of man and God. He was an eclectic educationalist too. He tried to unite 

Indian spirituality and western materialism. He desired happy mingling or fusion of the two. 

He also wanted to unite Para Vidya and Apara Vidya. He was revolutionary in the field of 

education and touched every aspect of it. His ideas on various aspects of education are more 

relevant and are needed more today than probably during his life time. Although 

Vivekananda did not write a book on education, he contributed valuable thoughts on the 

subject of education that are relevant and viable today. He had firm moorings in oriental 

culture, yet he had the broadness to welcome all that is worth borrowing from the west 
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(Ghosal, 2012). No wonder that today, over a century after his death, we still try to enrich 

ourselves with the gems of Vivekananda’s thoughts on education. If we attentively study the 

writings and lectures of Vivekananda, we will find that his views on education are products 

of original reflection. Let us discuss the different aspects of Vivekananda’s scheme of 

education. 

2 THE OBJECTIVES OF EDUCATION 

Vivekananda points out that the defect of the present-day education is that it has no definite 

goal to pursue. A sculpture has a clear idea about what he wants to shape out of the marble 

block; similarly, painter knows what he is going to paint. a teacher, he says, has no clear idea 

about the goal of his teaching, Swamiji attempts to establish, through his words and deeds, 

that the end of all education is man-making. He prepares the scheme of this man-making 

education in the light of his over-all philosophy of Vedanta. According to Vedanta, the 

essence of man lies in his soul, which he possesses in addition to his body and mind. In true 

with this philosophy, Swamiji defines education as ‘the manifestation of the perfection 

already in man.’ 

The aim of education is to manifest in our lives the perfection, which is the very nature of our 

inner self. This perfection is the realization of the infinite power which resides in everything 

and every-where existence, consciousness and bliss (Satchindananda). After understanding 

the essential nature of this perfection, we should identify it with our inner self. For achieving 

this, one will have to eliminate one’s ego, ignorance and all other false identification, which 

stand in the way. Education he maintains, should help people to build up self-confidence and 

self reliance, based on balanced human relationships. The ultimate goal of all educational 

effort is to strive towards character development characterized by the development of will-

power, leading to courage, stamina and fearlessness. Through education the individual should 

develop adaptability and able to meet the challenge of a changing society, and this can be 

able through education and training that he or she receives from his parents and teachers. 

Education should lead to a feeling of brotherhood and the unity of mankind. According to 

Swami Vivekananda, work is worship, so to serve the masses is to serve God, so education 

should lead us to recognize this and to fulfil this end. Education should lead us to acquire the 

spirit of renunciation. 

 

3. VIVEKANANDA’S CONCEPT ON EDUCATION:- 

According to Swami Vivekananda education is that which liberates (SaVidya Ya 
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Vimuktaye). It liberates one from negative tendencies and ignorance about one’s real ‘Self’. 

In Indian tradition, ‘Vidya’ (learning or knowledge) is posited as antithetical to ‘Avidya’ 

(ignorance or non-knowledge), and it ought to culminate in ‘Atma-Vidya’ (knowledge of the 

Self) to be complete. The pursuit of both worldly and spiritual knowledge for holistic living, 

and for gaining immortality, is emphasized in the ‘Yajur Veda’ (XL.14). Learning is thus not 

an end in itself, but only a means of to help a person grow into self-consciousness, to make 

him realize the ultimate Oneness of life, a fact so logically explained by the Vedic seers and 

by puissant souls of personalities like Sri Ramakrishna (1836- 1886), Swami Vivekananda 

(1863-1902), Sri Aurobindo (1872-1950), and others in recent times. 

 

4. PHILOSOPHICAL BASIS OF VIVEKANANDA’S EDUCATIONAL 

THOUGHTS: 

The essential characteristics of the educational philosophy of Swami Vivekananda are 

Idealism, Naturalism and Pragmatism. 

_ In a Naturalistic view point, he emphasized that real education is possible only through 

nature and natural propensities. 

_ In the form of Idealist view point, he says that the aim of education is to develop the child 

with moral and spiritual qualities. 

5. MEDIUM OF EDUCATION: 

Like Gandhi and Rabindranath Tagore, Vivekananda also emphasized that education should 

be imparted through the mother tongue. Besides mother tongue, there should be a common 

language which is necessary to keep the country united. Vivekananda appreciated the 

greatness of ‘Sanskrit’. It is the source of all Indian languages and a storehouse of all 

inherited knowledge; with the absence of this knowledge, it will be impossible to understand 

Indian culture. It is like a store house of ancient heritage, to develop our society it is 

necessary. So men and women should know this language, besides the knowledge of the 

mother tongue. 

6. METHOD OF TEACHING : 

Having analysed the goal or objective of education, the next question that naturally arises is 

about the method of imparting education. According to him, knowledge is inherent in every 

man’s soul. What we mean when we say that a man ‘knows’ is only what he ‘discovers’ by 

taking the cover off his own soul. Consequently, he draws our attention to the fact that the 

task of the teacher is only to help the child to manifest its knowledge by removing the 



ISSN: 2457-0273 
 (Online) 

RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual) 
 

 
Vol.:02 Issue :04 Nov - 2018 

48 
 

obstacles in its way. To drive his point home, he refers to the growth of a plant. Just as in the 

case of a plant, one cannot do anything more that supplying it with water, air and manure 

while it grows from within its own nature, so is the case with a human child. Vivekananda’s 

method of education resembles the heuristic method of the modern educationists. In this 

system, the teacher invokes the spirit of inquiry in the pupil who is supposed to find out 

things for himself under the bias-free guidance of the teacher. Anticipating the much 

acclaimed modern, studentcentred method of learning where the teacher plays the role of a 

facilitator, Vivekananda asks the teacher to come down to the level of the learner and ‘give 

him a push upwards’. 

 

7 WOMEN’S EDUCTION: 

Like Vidyasagar, Vivekananda also stresses the importance of women education. Swami 

Vivekananda did not preach two different kind of scheme for educating men and women. His 

teaching was exactly the same without any discrimination (V : 232). Nevertheless, his views 

on women call for a separate treatment, just as his plea not to monopolise all education for 

the benefit of a handful of people. 

He maintains that society of literacy among women. With a brilliant flight metaphor 

Vivekananda explains the point about how female illiteracy retards the progress of a society : 

‘It is not possible for a bird to fly on only one wing’ (1993: 69). He realizes that if the women 

of our country get the right type of education, then they will be able to solve their own 

problems in their own way. The main objectives 

of his scheme of female education is to make them strong, fear-less and conscious of their 

chastity and dignity.  

8. CONCLUSION: 

To conclude it can be stated that Swami Vivekananda has foreseen that mankind is passing 

through a crisis. Conflicts of ideals, manners and habits are pervading the atmosphere. 

Disrespect for everything old is the fashion of the day. From the analysis of Vivekananda’s 

scheme of education, it is clear that the uplift of masses is possible only through education. 

For the upliftment of humanity, 

irrespective of poverty, religions, caste, and creed education must be given first. Standing on 

the vantage ground of experience he asked, “What makes difference between Europe and 

India?” “Education! Education! Education alone” is the answer he himself has given and 
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firmly advised his disciples: “Let the reading of the Vedanta and practicing of meditation and 

chanting of Gita be left for the next life. Let this body go in the services of others, then I shall 

know that your coming to me has not been in vain.” He says “Feel, my children feel; feel for 

the poor, the ignorant, the downtrodden!” It is only through the scheme of education of 

Swamiji we can instill in our forth coming generation the passion for excel and compassion 

to service and share, the indomitable will to serve the poor, ignorant and downtrodden based 

on whose we have become intellect, rich & independent.  
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Abstract  

Since we achieved independence in 1947, our national leaders attached importance to 

education. There has been steady effort to spread education to all levels of Indian society.  To 

strengthen the Indian Education System, an educational policy was adopted by the Indian 

Parliament in 1968. Education was made an important and  integral part of the national 

development efforts. Our Government assumed full responsibility for the proper education of 

the children and adults. Hence, right to primary education or elementary education is now a 

fundamental right in India. At the time of our Independence, majority of the children were 

deprived of the benefits of primary education. Since then, India has made good progress in 

the field of primary education. Secondary education is the fulcrum or central point of a 

nation’s education system. With regard to the pattern of secondary education experiments 

have been going on since Independence. Higher education system in India is imparted 

through about 180 universities and neatly 4500 colleges. In addition there are several 

institutions imparting specialized knowledge and technical skills. Since education is a State 

subject. 

1 Introduction : Since we achieved independence in 1947, our national leaders attached 

importance to education. There has been steady effort to spread education to all levels of 

Indian society.To strengthen the Indian Education System, an educational policy was 

adopted by the Indian Parliament in 1968. Education was made an important and  integral 

part of the national development efforts. Our Government assumed full responsibility for the 

proper education of the children and adults. Hence, right to primary education or elementary 

education is now a fundamental right in India. 

2  Primary education system 

At the time of our Independence, majority of the children were deprived of the benefits 

of primary education. Since then, India has made good progress in the field of primary 
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education. Statistics point to the fact that a large percentage of children in age group 6-11 

years have been enrolled in school. At some places, the enrollment rate is 90 percent. 

However, it is proving very difficult to bring the remaining into the ambit of universal 

primary education is because of reasons such as: some live in inaccessible areas, lack of 

parent’s interest to send their children to school, there is a deep-rooted prejudice against 

educating girls, there are practical difficulties of distance and inaccessibility of schools. 

Other difficulties faces by the primary education sector are: 

 The syllabus of our primary students is quite heavy. A little child of primary school has 

to read a large number of books. 

 Many books were written in a way that doesn’t create interest in young minds. 

 We have less teachers and professors that our needs. 

Moreover, the dropout rate is so high that universal elementary education (UEE) is quite an 

elusive goal. 

3  Secondary education system 

Secondary education is the fulcrum or central point of a nation’s education system. With 

regard to the pattern of secondary education experiments have been going on since 

Independence. The 10+2+3 system of education which was recommended by Kothari 

Commission of 1965 is now being implemented in almost all the States and Union Territories 

of India. This system (pattern) provides for two streams – the higher secondary schools; the 

academic streams paving the way for higher education and the vocational stream of terminal 

nature. However, very few schools live been able to offer this terminal education. As a result, 

schools with academic streams still abound, thereby defeating the very purpose of reducing 

the acute competition for college education. 

4  Higher education system 

Higher education system in India is imparted through about 180 universities and neatly 

4500 colleges. In addition there are several institutions imparting specialized knowledge and 

technical skills. Since education is a State subject. The State Governments in India are free to 
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open new university. Grants Commission is an authority which dispenses grants to the 

universities. However, its formal sanction is not necessary to open a university.  

The tremendous increase in the number of students and of educational institutions has given 

rise to the term ‘education explosion’. No doubt, this has resulted in serious problems such as 

inadequacy of financial resources and infrastructure and dilution of personal attention to the 

education and character-formation of the students. Also, there is the unwanted side-effect of 

enormous increase in the number of educated unemployed . 
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વગ½ખંડ એ એક અƚયયન માટ°ȵ ુ ં અગƗયȵું ƨથાન છે ક° Ȑમાં બાળકો અƚયયન કર� શક° 

છે. બહારના ઘોઘાટ ભયા½ વાતાવરણમાં અƚયયન ȣ ૂબ જ કંટાળાજનક બની શક° છે. એવામાં 

વગ½ખંડ એ એક એɂુ ંƨથાન છે ક° Ȑમાં બાળકો પોતાȵુ ં અƚયયન કોઇપણ ખલેલ વગર કર� શક° 

છે. કહ°વાȻ ુ ં છે ક° “ભારતȵું ભાિવ વગ½ખંડમાં ઘડાઇ રɖુ છે ” એનો ઘડનારો િશëક છે. િશëકની 

ȹ ૂ િમકા વગ½ખંડમાં ȣ ૂબ જ અગƗયની બની રહ° છે. 

િશëકની ȹ ૂ િમકા વગ½ખંડમાં ક°વી ર�તે સંચાલન કરɂું તે છે. અલગ-અલગ ̆કારના 

બાળકો, અલગ-અલગ ̆કારના વાતાવરણમાંથી આવતા હોય છે, કોઇ ӔતȺુ�ખ� િવČાથ�, તો 

કોઇ બ�હȺુખ�, તો કોઇ એકલવાયો, તો કોઇ તોફાની તો કોઇ માનિસક અƨવƨથ બાળકો જોવા 

મળતા હોય છે. એવામાં િશëકની ȹ ૂ િમકા ȣ ૂબ જ અગƗયની બની રહ° છે. િશëક° બાળકો 

̆Ɨયેનો ƥયવહાર ̆ેમભયҴ, મમતાભયҴ, ƨનેહભયҴ રાખવો જોઇએ. Ȑથી કર�ને બાળકો તેમના 

̆Ɨયે આદરભાવ ક°ળવે. તેમના સમીપ આવીને માગ½દશ½ન મેળવે.  

વગ½ખંડમાં િશëક° અƚયયન અƚયાપન કરાવતી વખતે બાળકોના રસ, ȿુ�ચ, 

વલણ,યોƊયતા,અ�ભયોƊયતા, કાય½ëમતા  અને કાય½દëતાને ƚયાનમાં રાખીને પોતાના 

અƚયાપનમાં પરોવવા પડ° Ȑથી કર�ને બાળકોનો િવકાસ ઝડપથી થઇ શક°. બાળકોને પોતાના 

ìાનથી સંȶ ૂણ½ માગ½દશ½ન આપɂું જોઇએ. વગ½ખંડ ƥયવƨથાપન એ ȣ ૂબ જ મોȬુ અઘȿુ ં  કાય½ 

હોય છે. એવામાં િશëક° બાળકોને કઇ ર�તે સાચી �દશામાં લઇ જવા તેનો Ɖયાલ રાખવો 

જોઇએ. 

વગ½ખંડમાં પોતાના કૌશƣયથી, પોતાની Ȼ ુ �ƈતથી િવČાથ�ઓને િશƨતબƚધ રાખવા 

જોઇએ. વગ½ખંડ દરƠયાન અપાતી ̆ɂ ૃ િત બાળકોના ĥવનનો ઉĆેશને ƚયાનમાં રાખીને આપવી 

જોઇએ. બાળકોને પોતાના કાય½માં હંમેશા ̆ેરણા આપવી જોઇએ. Ȑથી કર�ને બાળકોમાં 

આƗમિવĖાસ,સાહસ Ȑવા Ȥુણોનો િવકાસ થાય. બાળકોને હĂોસાહ કરવા જોઇએ ન�હ. 

અƚયાપનમાં વાતાવરણ પેદા કરɂુ ં ક° Ȑમાં િવČાથ�ઓ ȣ ૂબ જ  ઉમેળકાભેર અƚયયન 

કર� શક°. વગ½ખંડને કંટાળાĮપ કર� બનાવવો જોઇએ ન�હ. દર°ક બાળક ̆Ɨયે ƚયાન રાખɂું એ 
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િશëકની અગƗયની ફરજ છે. બાળક ̆Ɨયે ȶ ૂવ½˴હ રાખવો જોઇએ ન�હ. બાળકની અƚયયન 

̆Ɨયેની ખામીઓ તેમના વાલીને   Ĥણ કરવી ક° Ȑથી કર�ને વાલી પણ પોતાના બાળકની 

ખામીઓ િવશે સĤગ થાય.  

નીચેના Ȑવા િશëકનાં Ȥુણો વગ½ખંડ ƥયવƨથાપનમાં ȣ ૂ બ જ ઉપયોગી હોય છે. Ȑથી 

કર�ને વગ½ખંડમા ં˲ાંિત લાવી શકાય.  

- બાળક ̆Ɨયેનો Ʌુમȴુર સંબંધોનો િવકાસ 

- િશëકના ƥયવસાયમાં લગાવ. 

- અƚયયનમાં બાળકોને ̆ɂૃ િĂમય રાખવા 

- રચનાવાદ� અ�ભગમ  ક°ળવવો 

- બાળકો ̆Ɨયે ̆ેમ, ƨનેહ, Ɇ ૂ ંફ જĮર�  

- બાળકોની સમƨયાઓ સમĥ તેȵુ ં િનરાકરણ કરɂું  

- બાળકો સામે સાĮ ƥય�ƈતƗવ ક°ળવɂું ક° રાખɂું  

- әȮુ ìાન અને સમજણ  

- િશëકનો ƥયવહાર Ʌ ુȺુધર રાખવો 

- બાળકોના ̆ĕોનો જવાબ  બɆુ મીઠાસથી આપવો.  

- બાળકોને ̆ેરણા ȶ ૂ ર� પાડવી  

- બાળકોને યોƊય માગ½દશ½ન ȶુĮ પાડɂુ ં 

- જĮર� કૌશƣયનો િવકાસ કરવો 

- ĥવન ĥવવાનીકળા શીખવવી 
 

આમ, વગ½ખંડ ƥયવƨથાપનમાં િશëક પોતાના ƥયવહારથી બાળકોમાં પોતાȵુ ં આગɂું 

ƨથાન કાયમ કર° છે. િશëક બાળકના સંવા½ગી િવકાસ માટ° ȣ ૂબ જ અગƗયની ȹ ૂ િમકા અદા કર° 

છે. Ȑથી કર�ને બાળકો પોતાની િસ�ƚધઓ સર કર° છે અને પોતાȵુ ં આગɂું ƥય�ƈતƗવ әȹુ કર° 

છે અને સમાજમાં પોતાȵુ ં નામ ƨથાપીત કર° છે, દ°શȵ ું નામ રોશન કર° છે. તો વગ½ખંડમાં 

િશëકની ȹ ૂ િમકા એ ȣ ૂબ જ  પડકારĮપ સા�બત થાય છે. બાળકોને પોતાના રસ, Į�ચ, વલણ 

̆માણે માગ½દશ½ન આપી સાચી �દશા તરફ વાળે છે. આમ, કહ°વાȻુ છે ક° “િશëક કભી 

સાધારણ ન�હ હોતા, ̆લય ઔર િનમા½ણ ઉનક� ગોદ મે પલતે હµ.” 
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