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A Comprehensive Framework on Factors Influencing Consumer Impulsive
Buying Behaviour in Retail Environment

Ms. CHETANA J UPADHYAY Dr. ANKUR D AMIN
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Email ID:chetnau8@gmail.com

Abstract

The increase in personal disposable incomes and easy to get credit availability, exposure to
the shopping culture of the west and a desire to improve standard of living have made
impulse purchase. The purpose of this study is to justify factors influencing consumer
impulsive buying behavior in retail environment after evaluating theoretical analysis of
impulsive purchase models.

This paper tries to know how consumer's traditional planned shopping behaviour is shifting to
impulse behaviour. The study tries to find out various frameworks for determining impulse
buying behavior cues and reasons. Research methodology used in the paper will provide a
base for further research related to this study. This study revealed different factors that
influenced consumer impulse buying behavior — it includes Demographic characteristics,
Consumer characteristics, Store characteristics, Situational factors, Product category & socio-
cultural factors.

Keywords: consumer impulsive buying behavior, retail environment, internal factors,

external factors

1.0 Introduction

This research paper on “A Comprehensive Framework on Factors Influencing Consumer
Impulsive Buying Behaviour in Retail Environment” emphasis on organized retail stores and
factors which need to be focused which influence purchase impulsivity of retail consumer.
Impulsiveness in buying behaviour rises with the bottom to top shift in hierarchy of needs in
Maslow’s Pyramid. People who are in the self-actualization mode are more prone to impulse
purchases. In India with growing disposable incomes people tend more towards this
phenomenon to satisfy their feeling of self actualization. Research has proved that impulse
buying is an area which could become of more interest to retailers as well as marketers and

manufacturer’s world wide as it is a factor that can increase sales volumes and improve their
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bottom lines. Some retail stores place confectionary at the base level at the checkout stores
where small babies and kids pick them up and pester their parents to buy them and in some
cases unknowingly put them in their mouth forcing the latter to pay up for the same. Dobbin
(2011) says that Customers behaviour and habits in doing has undergone a sea change with
the emergence of malls and them becoming landmarks for shopping in the Urban Context. G.
Muruganantham & Ravi Shankar Bhakat (2013) in their study on behaviour of impulse
buying prepared a framework that helps researchers to have a better understanding on the
concept. According to them there are four categories of factors that influence impulse buying
behaviour. They are outside stimuli, inner stimuli, situational factors that are related to the
product, cultural social and demographics and Development. Rook DW, Fisher RJ (1995)
identified impulse buying tendency to be a basic characteristic of consumers. This
phenomenon has been comprehensively defined as “a consumer’s tendency to buy

spontaneously, unreflectively, immediately, and kinetically”.

Research Problem
The research problem formulated in this study is that to emphasize what factors influence

impulse buying behaviour of consumers in retail environment.

Objectives of Research
To develop proposed research model through the analysis of various theoretical framework.
To find out some factors compel impulse purchase that facilitate further detail study for the

same.

2.0 Literature Review

Demographics and other characteristics of the customer have an impact on his impulsiveness
according to Kollat and Willett (1967).

Inman et al (2009) stated that factors like age, gender, in-store browsing time, packing,
colourful displays, creativity in advertisements and attractive promotions trigger desires and
needs that are not recognized and motivate customers to buy products unintentionally and on
impulse.

Socio-cultural environment is a major factor that influences the customer without any
commercial aspect and involves friends; family; peers; culture; social class (Schiffman and

Kanuk, 2007).
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The state of Customers Mood will play a significant role in his impulsiveness and sometimes
they are lost in the present while doing it for relieving their unpleasantness in their mood
(Elliott, 1994).

The fact that customers who do impulse buy have higher levels of enthusiasm, delight, joy
and amusement was established for the first time by Weinberg and Gottwald (1982).

Rook and Hoch (1985) stated that customers lacking control of their own self sometimes
called as “psychological disequilibrium” is an important aspect that is affecting impulse
purchase behavior and due to it they feel a lack of control on themselves for a short period
and think that there is need for the product.

Schiffman and Kanuk, 2007 stated that marketing at the Retail store includes deciding the
right package and size, giving guarantees, advertising through media, efforts for promotion,
deciding the right price(discounts and offers),distribution.

The degree of customer involvement with products also varies in impulse purchases when
compared to routine purchases as in the former there is no prior plan or decision made and his

depth of involvement in decision taking is low according to Michael et al (2010).

Research methodology:
Research methodology used in this study is descriptive in nature which includes content
analysis of Theoretical frameworks for consumer Impulse buying behaviour on the basis of

secondary source of data.

3.0 Impulse Buying

Meaning

Impulse Buying is any unplanned or spontaneous purchase decision taken by any consumer
which is supported by certain stimuli which compel or force a consumer to act in an
impulsive manner. As already discussed in the introduction, there are several factors which
do affect Impulse Buying. In case of impulse buyers do not move with pre decided task to

any shopping arena as well as they do not carry any pre decided product in their shopping list.
Definitions of Impulse Buying

Engel & Blackwell (1982), defined impulse buying as a buying action undertaken without a
problem previously having been consciously recognised. Cobb and Hoyer (1986) defined
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Impulse Purchase in a way “which shows that an impulse purchase occurs when there is no
intent to buy a specific brand, or even from the category, prior to entering the store”.
Types of Impulse Purchase

Stern (1962) in his paper “The Impulse mix” has mentioned four types of Impulse purchases:

It is one in which the shopper shops something out from normal
Pure Impulse Buying shopping behaviour which he/she has not planned at all. ( It does not

follow usual buying pattern)

This type of buying occurs when product is viewed by a customer and
after seeing it he recollects and analyzes its need and requirement. This
Reminder Impulse Buying )
can also be result of how the retailer has presented or placed that

product in the store.

It is quite different from the previous one as in this the shopper has no
knowledge or information of the product before looking at it and the
Suggestion Impulse Buying | need is also recognized after seeing it. (It occurs when a shopper sees a
product for the first time and visualizes a need for it, even though she/

he has no previous knowledge of the item.)

It is the last type of purchase depends on the special offers discounts,
; offs etc. (It occurs when the shopper enters the store with specific
Planned Impulse Buying - ) i i i
purchase in mind but with the expectation & intention to make other

purchases that depend on price, specials, coupon offers, and the like.)

4.0 External and Internal Stimuli
External stimuli

4.1 The Mehrabian-Russell Theory

Emotional

States

Enviromental \

stimuli /
/'

/’ Approach or
/

—— avoidance

S —
T~ response

Pleasure, Arousal,

Dominance

Source: Adopted from Mehrabian-Russell Theory
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Internal Stimuli

5.1 The Impulse Buying model (Churchill & Peter 1998).

Internal Factors/Cues External Factors/Cues
Mood/Need/ Desire Visual Merchandising
Hedonic Pleasure Window Display
Cognitive /Affective In-Store Form Display
Evaluation Floor Merchandising
Promotional signage
Browsing Create Purchase Post
(Product L  Desire o] Decision > Purchase
Awal'eness) Evaluation

Source: Adapted from Churchill & Peter (1998).

5.2 Consumer Decision Making Model

Firm’s Marketing Efforts 1. Family

1. Product 5
Input 2 2. Informal sources
2. Promotion ,
: 3. Other noncommercial sources
3. Price

4. Social class

4. Channels of distribution b Qi e e

Psychological Field
1. Motivation
2. Perception

Need Recognition

Pl 3. Learning
Ioeess Prepurchase Search 4. Personality

y 5 Attitudes

Evaluation of Alternatives t

\ Experience
:_ Postdecision Behavior H T
Outpyt Purchase .
1. Trial Postpurchase Evaluation
2. Repeat purchase

Source: Adopted from Schifman G.L and Kaunuk L.L (2000)
5.3 S-O-R model

Sownurce: Adapred from Russell W. Belk (1975)
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5.4 The Reference Point Model

Hoch and Loewenstein (1991) were the pioneers who bought the Reference point model into
existence. Its main purpose is to explain the reasons behind the how and why of impulse
purchase behavior of the customer. A reference point was conceptualized at which “shoppers
are concerned to a lower level about absolute attainments of their own in comparison with
attainments in relation to some comparison point that is psychologically relevant”.

5.5 Dittmar Model of Impulse Buying

Instrumental Symbolic
Object functions and attributes Expression of “who somebody is”
F:molionz_al Use J Self-Expressive, personal identity
Control, independence Personal qualities, values, history, relationships

makes possible activity

Object qualities Categorical, social identity

Financial worth, quality Social standing, group membership
y y
Use-related  [€ »| Emotion-related
Enjoyment Changes mood, cheers up, self-confident

y y
Purchase context
Sales personnel

Thrill of buying, shopping experience

Source: Adopted from Dittmar Model
5.6 Theoretical Model of Impulse Buying

Social/Environmental Factors

Individual Factors Social category membership
(e.g., inner/outer directed (e.g., gender)

o sorbscsmme
Actual self Vs, Ideal self

Quantitative Qualitative
(extent of discrepancies (contents of discrepancies

A
Compcnsation Mcchanism

Other strategies
(e.g., sports, overeating)

Comsumption/materialism

Exit

Impulsive/Compulsive Buying
Buying considerations Category of goods
(e.g2.. usefulness, mood. (e.g.. jewelry, sports
sclf-image) items

Source: Adopted from Impulse Buying model
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5.7 Two-Factor Cost-Benefit Accessibility Framework

PURI (1996) model is based on the principle that degree of impulse will be impacted by the
situation will emphasize the negative side of the cost of that impulse purchase; the benefit
that accrues due to the purchase of that product or both and also the customers nature to be
impulse. When the situation dictates that the benefit from the product will be outweighing
that cost of it, the customer will be tempted towards succumbing to the urge is high and will
become the compelling force of impulsiveness.

5.8 A Model of Environment-Shopper Relationships

Customer
socio-demographic
characteristics

Environment ¥ Customer Behavior
3 Response T
P

Customer cognitive
characteristics:
Beliefs and images
about ‘scasonal
sales”

Source: Adopted from Environment-shopper relationships Model

Propensity to
“avoidance of
dissonance’
behaviors

5.9 An Integrated Model of Consumption Impulse Formation and Enactment

Impulsivity
Irait
Marketing
Stimuli

Situational
Factors

Consonant Tmpulsive
Bchavior B CTSAPNPEYT)
T onsumption

/( onstra-n-na N
Faclors — _’(/_5—( Impulse

\J;\ Enactment -
o T’/
-

Lon;uiivpllon Marketing o
Impulse Stimuli Rusin

Dissonant
Impulsive
Behavior

—ve

Volitional System
Resistance Strategies

Non-Behavior

= -
Tonsumption
Impulse

Dissipation
~2issipation -

Source: Adopted from Integrated Model of Consumption Impulse Formation and
Enactment

5.10 Process of Impulse Purchasing — Kim Model (2003)

Internal Factors/Cues: External Factors/Cues:
Mood/Need/Desire Visual Merchandising
Hedonic Pleasure Window Display

Cognitive/ Affective

: In-store Form Display
Evaluation

Floor Merchandising
Promotional Signage

v v
Impulse Purchasing Process

Browsing Create Purchase Post-purchase
(Product Desire Decision Evaluation
Awareness)

Source: Adopted from Kim Model (2003)
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5.11 Jan-Riemer Roorda Early Bird and Night Owl Model

Jan-Riemer Roorda (2013) in his studies tried to prove that aged/old age customers (early
birds) tend to purchase impulsively in the evening or late afternoon and young customers
(night owls) do it at mornings and early afternoons.

6.0 The proposed research model

The proposed research model in this paper is stated as follow:

Factors Affecting Consumer Impulse Buying

Consumer Store Situation | Product
Demograph Socio-
Characteristic | Characteristi | al Characterist
ic Factors Cultural
S cs Factors ics

Age Emotions Store layout | Time Product Culture
Materialism | Presence  of | Money category Status
Mood sales person | Presence | Product price | symbol
Shopping- Store of others | Product Tradition
enjoyment/ atmosphere In-store involvement | &technol
pleasure Visual Browsing | Product ogy
IBT(Impulse - | merchandise popularity
buying Display
tendency) Store type

Shopping list | Organizing

Individualism | events
Self- Promotion

discrepancy | mix(Advertisi
ng, sales
promotion,
Guerrilla
marketing,
Product
placement)
Corporate

image
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7.0 Models or frameworks analysed in this study

Model name

Analysis

The Mehrabian-Russell Theory

External factors include environmental stimuli like various product
categories at the retail stores, giving free samples, providing discounts
on MRP, positioning of product on shelf, attractive display on POP,
giving demos and free coupons, advertisement, promotions inside the
store motivate consumer & transform in emotional reaction is resulted

in to behavioural response in form of impulse buying

The Impulse Buying model
Churchill & Peter (1998)

Customers come across store browsing and starts preparing his/her
mind for create need & requirement for product which ultimately leads

to impulse buying.

As per the model consumer passed through three stages where

Consumer decision making | consumer is influenced by marketing efforts ,socio cultural &
model(Schiffman & | psychological factors which inject the decision to buy product having
Kanuk,2000) positive or negative result i.e. either satisfaction lead to continue or
repeat buy or dis- satisfaction lead to stop buying or reduce buy.
A person is stimulated by both situation & object and after this he/she
S-O-R model

reacts in a way he/she do.

The reference point model by

Hoch and Loewenstern (1991),

Various factors & physical proximity, social comparison & temporal
proximity is causing a shift in the customer’s reference point where
they are already imaging that they own the product increasing in his
impulsive purchase behaviour. This model focused on the perception of

the consumer about product & the reference point shift.

A Theoretical Model of
Impulse Buying by Dittmar

and colleagues (1996),

Product functionality & symbolic identity stimulate consumer impulse

buying.

A Model of Impulse Buying by
Dittmer and colleagues (1995)

This model indicate that materialistic nature of customer, his feeling of

self —discrepancy & compulsion inject impulse buying.

The two-factor cost-benefit
accessibility framework by

Puri (1996)

This model revealed that degree of impulse is influenced by cost of
impulse purchase and benefit received on that purchase of product. If
benefit is more, urge is high & benefit is less, urge is less to buy &

result in the low chance of impulse buy.

A model of environment-

It revealed two moderating factors that exist between surrounding
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shopper  relationships by
McGoldrick and colleagues
(1999)

environment & response of the shopper. Socio demographic factors

response to the environmental cues & also inject impulse buy.

Dholakia’s (2000) integrated
model of consumption impulse

formation and enactment

It shows that Impulse buying consist of various process factors of
motivation, volition, cognition & psychology & presence of any one of

them or combination is resulted in to impulse buying.

Process Of Impulse Purchasing
— Kim Model (2003)

Process of impulse purchase starts with browsing store in the absence

of any desire of doing purchase or thinking about a certain items.

Jan-Riemer Roorda(2013)
Early Bird And Night Owl
Model

It is proved that old age customers (early birds) like to purchase
impulsively in the evening or late afternoon & young customers (night
owls) do it morning or early afternoon. It shows the arousal energy

levels are different for both age groups for impulse buying.

8.0 Findings & suggestions:

On the basis of this analysis of models of Impulse buying it revealed that there are certain

factors which inject urge of impulse buying & because of certain factors consumer shift

towards regular to impulse buying. Both internal & external factors have its own importance

in influencing consumer impulse buying. Because every consumer has his own pattern of

thinking & making decisions on the basis of these factors which is analyzed in various

frameworks drawn by experts & the importance of every factors should be considered by

researcher & not to deny or ignore because it directly or indirectly influence or create urge for

spontaneous buying behavior. So finally this study has provided base for further detail study

regarding the same.

9.0 Conclusion:

Impulse buying is a spontaneous and immediate purchase with no prior plan either to buy the

specific product or to fulfill a specific buying task. The findings of the study indicate that on

the basis of different frameworks given by the experts reveal certain factors which directly or

indirectly arouse desire of consumer to buy impulsively. Factors like Age, gender, income,

time, money, product category, store browsing, IBT (Impulse buying Tendency), store layout,

promotions, display, self discrepancy, pleasure, emotion, mood, family, friend, Para social

interaction etc. considered under the classification of factors consist of demographic,

consumer characteristics, product characteristics, situational factors, socio cultural factors &
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store characteristics. These factors provide scope to researcher for further depth study
regarding how these factors is influenced impulse buying in retail environment.
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1)Introduction:

sustainable developmentis defined as a process of meeting human development goals
while sustaining the ability of natural systems to continue to provide the natural
resources and ecosystem services upon which the economy and society depends. While the
modern concept of sustainable development is derived most strongly from the
1987 Brundtland Report, it is rooted in earlier ideas about sustainable forest management and
twentieth century environmental concerns. As the concept developed, it has shifted to focus
more on economic development, social development and environmental protection for future
generations.

Sustainable development is the organizing principle for sustaining finite resources necessary
to provide for the needs of future generations of life on the planet. It is a process that
envisions a desirable future state for human societies in which living conditions and resource-
use continue to meet human needs without undermining the "integrity, stability and beauty"
of natural biotic systems. It was suggested that "the term 'sustainability' should be viewed as
humanity's target goal of human-ecosystem equilibrium (homeostasis), while 'sustainable
development' refers to the holistic approach and temporal processes that lead us to the end
point of sustainability."

2)History:

Sustainability can be defined as the practice of maintaining processes of productivity
indefinitely natural or human made by replacing resources used with resources of equal or
greater value without degrading or endangering natural biotic systems. Sustainable
development ties together concern for the carrying capacity of natural systems with the
social, political, and economic challenges faced by humanity. Sustainability science is the
study of the concepts of sustainable development and environmental science. There is an
additional focus on the present generations' responsibility to regenerate, maintain and

improve planetary resources for use by future generations.
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Sustainable development has its roots in ideas about sustainable forest management which
were developed in Europe during the seventeenth and eighteenth centuries. In response to a
growing awareness of the depletion of timber resources in England, John Evelyn argued that
"sowing and planting of trees had to be regarded as a national duty of every landowner, in
order to stop the destructive over-exploitation of natural resources" in his 1662 essay Sylva.
In 1713 Hans Carl von Carlowitz, a senior mining administrator in the service of
Elector Frederick Augustus I of Saxony published Sylvicultura oeconomica, a 400-page work
on forestry. Building upon the ideas of Evelyn and French minister Jean-Baptiste Colbert,
von Carlowitz developed the concept of managing forests for sustained yield."'His work
influenced others, including Alexander von Humboldt and Georg Ludwig Hartig, eventually
leading to the development of a science of forestry. This in turn influenced people
like Gifford Pinchot, first head of the US Forest Service, whose approach to forest
management was driven by the idea of wise use of resources, and Aldo Leopold whose land

ethic was influential in the development of the environmental movement in the 1960s.

Following the publication of Rachel Carson's Silent Springin 1962, the developing
environmental movement drew attention to the relationship between economic growth and
development and environmental degradation. Kenneth E. Boulding in his influential 1966
essay The Economics of the Coming Spaceship Earth identified the need for the economic
system to fit itself to the ecological system with its limited pools of resources. One of the first
uses of the term sustainable in the contemporary sense was by the Club of Rome in 1972 in
its classic report on the Limits to Growth, written by a group of scientists led
by Dennis and Donella Meadows of the Massachusetts Institute of Technology. Describing
the desirable "state of global equilibrium", the authors wrote: "We are searching for a model
output that represents a world system that is sustainable without sudden and uncontrolled
collapse and capable of satisfying the basic material requirements of all of its people."

In 1980 the International Union for the Conservation of Nature published a world
conservation strategy that included one of the first references to sustainable development as a
global priority and introduced the term "sustainable development". Two years Ilater,
the United Nations World Charter for Nature raised five principles of conservation by which
human conduct affecting nature is to be guided and judged.In 1987 the United

Nations World Commission on Environment and Development released the report Our
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Common Future, commonly called the Brundtland Report. The report included what is now
one of the most widely recognized definitions of sustainable development.

Since the Brundtland Report, the concept of sustainable development has developed beyond
the initial intergenerational framework to focus more on the goal of "socially inclusive and
environmentally sustainable economic growth". In 1992, the UN Conference on Environment
and Development published the Earth Charter, which outlines the building of a just,
sustainable, and peaceful global society in the 21st century. The action plan Agenda 21 for
sustainable development identified information, integration, and participation as key building
blocks to help countries achieve development that recognizes these interdependent pillars. It
emphasizes that in sustainable development everyone is a user and provider of information. It
stresses the need to change from old sector-centered ways of doing business to new
approaches that involve cross-sectoral co-ordination and the integration of environmental and
social concerns into all development processes. Furthermore, Agenda 21 emphasizes that
broad public participation in decision making is a fundamental prerequisite for achieving
sustainable development.

Under the principles of the United Nations Charter the Millennium Declaration identified
principles and treaties on sustainable development, including economic development, social
development and environmental protection. Broadly defined, sustainable development is a
systems approach to growth and development and to manage natural, produced, and social
capital for the welfare of their own and future generations. The term sustainable development
as used by the United Nations incorporates both issues associated with land development and
broader issues of human development such as education, public health, and standard of
living.

A 2013 study concluded that sustainability reporting should be reframed through the lens of
four interconnected domains: ecology, economics, politics and culture.

3)The Sustainable Development Goals (SDGs)

In September 2015, the United Nations General Assembly formally adopted the "universal,
integrated and transformative" 2030 Agenda for Sustainable Development, a set of
17 Sustainable Development Goals (SDGs). The goals are to be implemented and achieved in

every country from the year 2016 to 2030.
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3.1) Dimensions
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Scheme of sustainable development:

at the confluence of three constituent parts. (2006)

Sustainable development, or sustainability, has been described in terms of three spheres,
dimensions, domains or pillars, i.e. the environment, the economy and society. The three-
sphere framework was initially proposed by the economist René Passet in 1979. It has also
been worded as "economic, environmental and social" or "ecology, economy and equity."

This has been expanded by some authors to include a fourth pillar of culture, institutions or

governance.
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Relationship between ecological footprint and Human Development Index (HDI)
The ecological stability of human settlements is part of the relationship between humans and
their natural, social and built environments. Also termed human ecology, this broadens the
focus of sustainable development to include the domain of human health. Fundamental

human needs such as the availability and quality of air, water, food and shelter are also the
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ecological foundations for sustainable development; addressing public health risk through
investments in ecosystem services can be a powerful and transformative force for sustainable
development which, in this sense, extends to all species.

Environmental sustainability concerns the natural environment and how it endures and
remains diverse and productive. Since natural resources are derived from the environment,
the state of air, water, and the climate are of particular concern. The IPCC Fifth Assessment
Report outlines current knowledge about scientific, technical and socio-economic information
concerning climate change, and lists options for adaptation and mitigation. Environmental
sustainability requires society to design activities to meet human needs while preserving the
life support systems of the planet. This, for example, entails using water sustainably, utilizing
renewable energy, and sustainable material supplies (e.g. harvesting wood from forests at a
rate that maintains the biomass and biodiversity).

An unsustainable situation occurs when natural capital (the sum total of nature's resources) is
used up faster than it can be replenished. Sustainability requires that human activity only uses
nature's resources at a rate at which they can be replenished naturally. Inherently the concept
of sustainable development is intertwined with the concept of carrying capacity.
Theoretically, the long-term result of environmental degradation is the inability to sustain
human life. Such degradation on a global scale should imply an increase in human death rate
until population falls to what the degraded environment can support. If the degradation
continues beyond a certain tipping point or critical threshold it would lead to
eventual extinction for humanity.

consumption of non-renewable resources State of environment Sustainability More than
nature's ability to replenish Environmental degradation Not sustainable Equal to nature's
ability to replenish Environmental equilibrium Steady state economy Less than nature's
ability to replenish Environmental renewal Environmentally sustainable

Integral elements for a sustainable development are research and innovation activities. A
telling example is the European environmental research and innovation policy, which aims at
defining and implementing a transformative agenda to greening the economy and the society
as a whole so to achieve a truly sustainable development. Research and innovation in Europe
is financially supported by the programme Horizon 2020, which is also open to participation
worldwide.”®! A promising direction towards sustainable development is to design systems

that are flexible and reversible.
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Pollution of the public resources is really not a different action, it just is a reverse tragedy of
the commons, in that instead of taking something out, something is put into the commons.
When the costs of polluting the commons are not calculated into the cost of the items
consumed, then it becomes only natural to pollute, as the cost of pollution is external to the
cost of the goods produced and the cost of cleaning the waste before it is discharged exceeds
the cost of releasing the waste directly into the commons. So, the only way to solve this
problem is by protecting the ecology of the commons by making it, through taxes or fines,
costlier to release the waste directly into the commons than would be the cost of cleaning the
waste before discharge.

4)Conclusion: one can try to appeal to the ethics of the situation by doing the right thing as
an individual, but in the absence of any direct consequences, the individual will tend to do
what is best for the person and not what is best for the common good of the public. Once
again, this issue needs to be addressed. Because, left unaddressed, the development of the
commonly owned property will become impossible to achieve in a sustainable way. So, this
topic is central to the understanding of creating a sustainable situation from the management
of the public resources that are used for personal use.
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ABSTRACT

In the globalised world, women entrepreneurs are playing a vital role and they have become
an integral part of the global quest for the sustained economic development and social
progress. Entrepreneurship among women is relatively recent phenomenon. Due to the
growing industrialization, social legislation, urbanization, political and economic
transformations, the emergence of women owned enterprises are fast increasing in the
economies of almost all countries. Spread of education and awareness has shifted the position
of women from kitchen to higher levels of professional activities. Women entrepreneurship is
gaining importance in India. In modern India, more and more women are taking up
entrepreneurial activity especially in MSMEs. At the same time women entrepreneurs are
faced with many social, economic and family problems too. This paper focuses on the

problems faced by women entrepreneurs in the competitive world of business environment.

KEYWORDS

Entreprencurship, MSMEs, Problems, Prospects, Women Entrepreneurship.

INTRODUCTION

Entrepreneurship has been considered one of the catalysts of the industrial growth and has
made significant contribution to economic development of a society. Entrepreneurship can be
defined as a process of action an entrepreneur undertakes to establish his enterprise. It is,
thus, a process of giving birth to a new enterprise. Entrepreneurship among women is
relatively recent phenomenon. In modern India, more and more women are taking up
entrepreneurial activity especially in Micro, Small and Medium enterprises (MSMEs). The
MSMEs sector in India has a pivotal role to play in the socio-economic development of the

country. In India, MSMEs are the second largest source of employment after agriculture.
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MSMEs have been globally accepted as the engines of economic growth and for promoting
equitable development. In India, MSMEs play a pivotal role in the overall industrial
development of the country. This sector contributes about 8 per cent of the GDP of India, 45
percent of the manufactured output and 40 percent of exports. They provide employment to
over 60 million persons through more than 26 million enterprises. In recent years, the MSME
sector has consistently registered higher growth rate compared to the overall industrial sector.

Thus, MSMEs are important for the national objectives of growth with equity and inclusion.

DEFINITIONS OF MICRO, SMALL AND MEDIUM ENTERPRISES
In accordance with the provision of Micro, Small and Medium Enterprises development
(MSMED) Act, 2006, the Micro, Small and Medium Enterprises are classified into two

categories based on their Investment in plant and machinery and Investment in equipments.

Manufacturing Enterprises

Service Enterprises

Ceiling on Investment in Plant &] Ceiling on Investment in

Machinery Equipment

]

| l

~'5 crores /—> 2 crores

10 crores J<— - —>

5 crores

>/

Source: MSMEs Gujarat Vision Report- 2013-14.

REVIEW OF LITERATURE

1. “Women Entrepreneurship” means an act of business ownership and business creation that
empowers women economically increases their economic strength as well as position in
society. Women-entrepreneurs have been making a considerable impact in all most all the
segments of the economy. “Women Entrepreneur” is a person who denies the role of their
personal needs to participate and be accepted economically independent. Strong desire to do
something positive is a high-quality women entrepreneur who contributes to the position
values of family and social life

2. According to Kamala Singh, “A women entrepreneur is a confident, innovative and
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creative woman capable of achieving economic independence individually or in collaboration
generates employment opportunities for others through initiating establishing and running an
enterprise by keeping pace with her personal, family and social life”.

3. In the words of Former President APJ Abdul Kalam “empowering women is a prerequisite
for creating a good nation, when women are empowered, society with stability is assured.
Empowerment of women is essential as their thoughts and their value systems lead to the
development of a good family, good society and ultimately a good nation.”

4. Meanwhile, Dilipkumar (2006) has elaborated on some of the issues faced by
entreprencurial women, such as a shortage of finances, male dominance, limited mobility, a
lack of education, required motherly duties and a lack of achievement motivation. According
to Rizvi and Gupta (2009), government-sponsored development activities have benefited only
a small section of women, namely the urban middle class. This may be primarily due to their
level of education, access to information and family support.

5. Previously, the female workforce in India was mainly employed in non-managerial,

subordinate or low-profile positions. Now, they occupy almost all categories of positions in

the workplace. These changes in work culture have added to women"s duties and

responsibilities to their family as well as to society (Mathew &Panchanatham 2009a; 2009b).
Despite this new found work culture, and even though more and more women are joining the
workforce, women in entrepreneurial roles are limited. The probable reason for this
phenomenon are the conflicts between competing work demands and personal and family
needs. According to Peeters, Montgomery, Bakker and Schaufeli (2005), pressures from the
job and family domains are often incompatible, giving rise to imbalance. Therefore, the
concept of WLB along with its implications, is a core issue that must be investigated as more
women become entrepreneurs in Indian society.

6.“When woman moves forward, the family moves, the village moves and the nation moves”

Pandit Jawaharlal Nehru.

OBJECTIVES OF THE STUDY
e To know the prospects of women entrepreneurs.
e To explore the perception why women start their business.
e Toknow and understand the issues/ problems encounteredby ~ women in

starting business Enterprises.
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e To study the impact of assistance by the government on women’s
entrepreneurship
e To suggest different remedial measures in helping and accelerating women

entrepreneurs.

METHODOLOGY OF STUDY
The study focuses on extensive study of Secondary data collected from various books,
National & international Journals, publications from various websites which focused on

various aspects of Women Entreprencurship.

PROBLEMS FACED BY WOMEN ENTREPRENEURS

While empowering women entrepreneurs faced the following problems.

Problem of Finances arrangement: - Finance is said to be the “life blood” of every business
undertaking, be it large or medium or small scale enterprise. Usually women entrepreneurs
face the problems of shortage of finance on two important grounds. Firstly, women do not
generally have property on their own names to use that as collateral securities for obtaining
loans/funds from banks and other financial institutions. Thus their access to external sources
is very limited .Secondly, the banks also consider women less credit worthy and discourage
women borrowers on the belief that they cannot repay back the amount of loans taken by
them.

Scarcity of raw materials required for productive capacities: - They have to even face the
problems of scarcity of raw-materials and necessary inputs. On the top of this, is the high
prices of raw materials, on one hand and getting raw materials at minimum discount rates are
the other.

Cut-throat competition with other group of men and established self-sufficient
entrepreneurs: - Women entrepreneurs do not have a proper organizational set-up to pump
in a lot of money for canvassing and advertisements. Thus they have to face a stiff com-
petition with the men entrepreneurs who easily involve in the promotion and development
area and carry out easy marketing of their products with both the organized sector and their
male counterparts. Such a competition ultimately results in the liquidation of women en-
trepreneurs.

Limited mobility factor in case of women entrepreneurs: - Unlike men, women mobility

in India is highly limited due to many factors/reasons. A single women asking for room is
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still looked with suspicion. Cumbersome exercise involved in starting with an enterprise
coupled with officials humiliating attitude towards women compels them to give up their
spirit of surviving in enterprise altogether.

Family responsibilities, ties as well as commitments: - In India, mainly a woman’s duty is
to look after her children and manage the other members of the family. Man plays a
secondary role only. Incase of married women she has to strike a fine balance between her
business and family. Her total involvement in family leaves little or almost no time or energy
to be diverted for the business activities. Support and approval of husbands seems to be
necessary condition for women entry into business. Accordingly, the educational level and
family background of husbands also influences women participation in the field of enterprise.
Lack of education and prevalent levels of illiteracy amongst women: - In India, around
3/5th (60%) of women are still illiterate. Illiteracy is the root cause of socio-economic
barriers or hurdles. Due to lack of education and that to qualitative education, women are not
aware of business, technology and market knowledge. Also lack of education causes low
achievement motivation amongst women. Thus lack of education creates problems before
women to set up competitive enterprises.

Domination by male and ideology of male dominated society:- Male chauvinism is still
prevalent in many parts of the country yet. The constitution of India speaks about the equality
between both the sexes, i.e. men and women. But in practice, women are looked upon as
“abla” i.e. weak in all respects. Thus women suffer from a number of problems , in a nutshell

in a male dominated society, women are not treated equal to men. This in turn, serves as a

barrier to woman"s entry into business.

Lesser risk and uncertainty bearing attitude: - Women in India lead a protected life. They
are even less educated and economically not stable neither self-depended. All these factors
reduce their ability to bear risks and uncertainties involved in a business unit, which is the
most important criteria of every business activity.

Lack of self-confidence and optimistic attitude amongst women: - Today all the women
are suffering from one major problem of lack of self-confidence, will-power, strong mental
outlook, optimism etc. They always fear from committing mistakes while doing their piece of
work, more over there is limited initiative of taking risk and bearing uncertainty in them.
Thus all these psychological factors often obstruct their path of achieving success in the area
of enterprise.

Old and outdated social outlook to stop women from entering in the field of
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entrepreneurship: - Also one of the dominant reasons for their failure is the attitude of
society people towards their modern business prospects and developing attitude. Women
nowadays have low risk taking ability because of the number of questions put forward by the
conservative society people. Thus they are under a social pressure which restrains them to
prosper and achieve success in the field of entrepreneurship.

Absence of proper support and back-up for women by their own family members and
the outside world people:- Many a times their own family members are not supporting and
cooperating as well as having encouraging attitude to dare to enter into the entrepreneurship
field. They are always making many pessimistic feelings to be aroused in their minds and
making them feel that family and not business is a place meant for them. Due to such limited
scope of help and cooperation from family and other people, they drop the idea of excelling
in the enterprise field. Apart from the above discussed problems there may occur other series
of serious problems faced by women entrepreneurs are improper infrastructural facilities,
high cost of production, attitude of people of society towards the women modern business
outlook, low needs of achievement and socio-economic constraints often puts women behind

in the field of enterprise.

CHALLENGES
» Problems of raising equity  capital
Difficulty in borrowing fund.
Thought-cut completions endangered existence of small companies.
Problems of availing raw-materials.
Problems of obsolescence of indigenous technology
Increased pollutions Ecological imbalanced.

Problems of TRIPS and TRIMS.

YV V V V V V

» Exploitation of small and poor countries, etc.

Table.1: WOMEN MSMEs ENTREPRENEURSHIP IN INDIA

No of units | No of Women | Percentage

States registered | entrepreneurs

Tamil Nadu 9618 2930 30.36
Uttar Pradesh 7980 3180 39.84
Kerala 5487 2135 38.91
Punjab 4791 1618 33.70
Maharashtra 4339 1394 32.12
Gujarat 3872 1538 39.72
Karnataka 3822 1026 26.84
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Madhya Pradesh 2967 842 28.38
Other States & UTS | 14572 4185 28.71
Total 57452 18848 32.82

Source: Annual Report of MSMEs, New Delhi - 2016-17.

Table.2: WOMEN WORK PARTICIPATION IN MSMEs

Country Percentage
INDIA 31.6

USA 45

UK 43

INDONESHIYA | 40
SHRI LANKA 45
BRAZIL 35
Source: Annual Report of MSMEs, New Delhi - 2016-17.

PROSPECTS OF WOMEN ENTREPRENEURS: -
Magazine survey shows that there is highest feature to Women MSMEs Entrepreneurs in

India

Prospecting sectors: Most of the respondents state that prospect in service sector is higher.

Table.3 clearly shows this women entrepreneurs tendency

TABLE.3 PROSPECTING SECTOR FOR WOMEN ENTREPRENEURS IN MSMEs

Sr. No. | Particulars %

1 Own business 21%
2 Service (employment) | 79%
Total 100

Source: Annual Report of MSMEs, New Delhi - 2016-17.

Table 3 shows that 21 percent of women MSMEs entrepreneurs are involved in their own
business, where as 79 percent of women entrepreneurs are involved in service. It means that
majority (79 %) women entrepreneurs respondents indicating there is high prospects to
women in service sector.

Prospects in service sector: Within the service sector, in which service sector women have the

more prospects. The responses are presented in table.4
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TABLE.4 PROSPECTS FOR WOMEN MSMEs ENTREPRENEURS IN SERVICE
SECTOR.

Sr. No. | Particulars %
1 It 20
2 Banks 20
3 Media/film 17
4 Corporate industries | 43
total 100

Source: Annual Report of MSMEs, New Delhi - 2016-17.

Table.4 shows that majority (43 %) women MSMEs entrepreneurs agreed that there is
prospect in corporate/Industries.Equal respondents (i.e. 20 %) states that it and bank have
also prospects. Only 17% women entrepreneurs indicate prospects in media/film industries.

Thus majority women entrepreneurs agreed prospects in corporate/industries.

KEY CHANGES IN WOMEN MSMEs ENTREPRENEURS IN LAST FIVE
DECADES

WOMEN ENTREPRENEURS OF THE FIFTIES: Compulsive factors led to the creation
of women entrepreneurs.

WOMEN ENTREPRENEURS OF THE SIXTIES: Women began to aspire but also
accepted the social cultural traditions.

WOMEN ENTREPRENEURS OF THE SEVENTIES: The women in this decade opened
up new frontier. They had not only aspiration but ambition

WOMEN ENTREPRENEURS OF THE EIGHTIES: Women were educated in highly
sophisticated, technological and professional education. They became equally contributing
partners.

WOMEN ENTREPRENEURS OF THE NINETIES: This was the first time when the
concept of best rather than male heir was talked about.

WOMEN ENTREPRENEURS OF THE 21st Century: “Jill of all trades”

THE WOMEN MSMEs ENTREPRENEUR OF THE 21ST CENTURY:

This is a century of telecom, IT, and financial institution. Women’s expertise in all these
industries is beginning to emerge and women are emerging as a force to reckon with.

Many of these industries are headed and guided by women who are seen by pioneer and
mavericks. The loci of power has been shifted from traditional venues to power now being

vested to energetic new upstarts working out of their homes this new cauldron of opportunity
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can become the proverbial melting pot for professionaltrained and enterprising women. Here
there are fewer barriers to overcome, less preconceive notions, fewer well entrenched
assumptions and rules and lesser gender agenda in the secondary environment.

The transition to the next millennium where the women will create new paradigms of being a
daughter who takes the responsibility of her parents, of a wife who whishes creates a home
and a family, of a mother who takes the charge of her children to make them the children of
the new millennium. She is also the entrepreneur who builds an enterprise and discover her
relevance and meaning if her life in herself, she accepts the uniqueness in her identity and is
willing to share her views simultaneously with all the dreams of togetherness she searches for
mutuality, dignity and respect. She is also open to life without marriage and a parenting
without a father.

Women of today have a new avatar. She the Jill of all trades and her children are tickled by
their supermom, the mother —son combination shows that women has been successful in
inspiring their sons to follow in their paths,where earlierthe son were prescribed in their
father’s way.

In the next millennium Indian women have to cross the major threshold and enter an
unknown land, they will have to walk a path where no one exist with a sense to discover, they
will have to encounter and live with excitement and enthusiasm as well as threat, fear,
anxieties and terror.It is the trust in the self,of the resources to be generated of the courage to
the journey forth in a new land to live through the terrain’s of uncharted land that the women

of today will shape the new identity.

STEPS TAKEN BY THE GOVERNMENT:-

Development of women has been a policy objective of the government since
independence.Until the 70s the concept of women‘s development was mainly welfare
oriented. In 1970s, there was a shift from welfare approach to development approach that
recognized the mutually reinforcing nature of the process of development. The 80s adopted a
multi-disciplinary approach with an emphasis on three core areas of health, education and
employment. Women were given priorities in all the sectors including SSI sector.
Government and non government bodies have paid increasing attention to women's
economic contribution through self employment and industrial ventures. The First Five-Year
Plan (1951-56) envisaged a number of welfare measures for women. Establishment of the

Central Social Welfare Board, organization of MahilaMandals and the Community
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Development Programmes were a few steps in this direction. In the second Five-Year Plan
(1956-61), the empowerment of women was closely linked with the overall approach of
intensive agricultural development programmes. The Third and Fourth Five-Year Plans
(1961-66 and 1969-74) supported female education as a major welfare measure. The Fifth
Five-Year Plan (1974-79) emphasized training of women, who were in need of income and
protection. This plan coincided with International Women‘s Decade and the submission of
Report of the Committee on the Status of Women in India. In1976, Women‘s welfare and
Development Bureau was set up under the Ministry of Social Welfare. The Sixth Five-Year
Plan (1980-85) saw a definite shift from welfare to development. It recognized women‘s lack
of access to resources as a critical factor impending their growth. The Seventh Five-Year
Plan (1985-90) emphasized the need for gender equality and empowerment. For the first
time, emphasis was placed upon qualitative aspects such as inculcation of confidence,
generation of awareness with regards to rights and training in skills for better employment.
The Eight Five-Year Plan (1992-97) focused on empowering women, especially at the Gross
Roots Level, through Panchayati Raj Institutions. The Ninth Five-Year Plan (1997-2002)
adopted a strategy of Women‘s Component Plan, under which not less than 30 percent of
funds/ benefits were earmarked for women related sectors. The Tenth Five-Year Plan (2002-
07) aims at empowering women through translating the recently adopted National Policy for
Empowerment of Women (2001) into action and ensuring Survival, Protection and
Development of women and children through rights based approach. At present, the
Government of India has over 27 schemes for women operated by different departments and
ministries. Some of these are:

» Integrated Rural Development Programme (IRDP)
Khadi And Village Industries Commission (KVIC)
Training of Rural Youth for Self-Employment (TRYSEM )
Prime Minister‘s RojgarYojana (PMRY)
Entrepreneurial Development programme (EDPs)
Management Development progammes
Women‘s Development Corporations (WDCs)
Marketing of Non-Farm Products of Rural Women (MAHIMA)
Assistance to Rural Women in Non-Farm Development (ARWIND) schemes

Trade Related Entrepreneurship Assistance and Development (TREAD)

YV V V V V V V V V V

Working Women‘s Forum
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YV V V V V V V VYV V V V V V VY

Indira MahilaYojana

Indira Mahila Kendra

MabhilaSamitiY ojana

MabhilaVikasNidhi

Micro Credit Scheme

RashtriyaMahilaKosh

SIDBI‘s MahilaUdyamNidhi

MabhilaVikasNidhi

SBI‘s Stree Shakti Scheme

NGO‘s Credit Schemes

Micro & Small Enterprises Cluster Development Programmes (MSE-CDP).
National Banks for Agriculture and Rural Development‘s Schemes

Rajiv Gandhi MahilaVikasPariyojana (RGMVP)

Priyadarshini Project- A programme for “Rural Women Empowerment and

Livelihood in Mid GangeticPlains® NABARD- KFW-SEWA Bank project
Exhibitions for women, under promotional package for Micro & Small enterprises
approved by CCEA under marketing support.

The efforts of government and its different agencies are ably supplemented by NGOs
that are playing an equally important role in facilitating women empowerment.
Despite concerted efforts of governments and NGOs there are certain gaps. Of course
we have come a long way in empowering women yet the future journey is difficult

and demanding.

CONCLUSION:-

It can be concluded that women entrepreneurs faced multiple problems among the problems
economic problem is main. Higher prospects are indicated by women entrepreneurs and
within the service sector corporate/industries have the shows higher prospects to women.

It can be said that today we are in a better position wherein women participation in the field
of entrepreneurship is increasing at considerable rate, efforts are being taken at the economy
as well as global level to enhance woman’s involvement in the enterprise sector. This is
mainly because of attitude change, diverted conservative mindset of society to modern one,
daring and risk-taking abilities of women, support and cooperation by society members,

changes and relaxations in government policies, granting various up-liftmen schemes to
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women entrepreneurs etc

According to the study it has been observed that Women are very good entrepreneurs, and
prefer to choose the same as they can maintain work life balance. Even though we have many
successful Women Entrepreneurs in our country, but as we have a male dominated culture

there are many challenges which women entrepreneurs face from family & Society.

SUGGESTIONS FOR THE GROWTH OF WOMEN MSMEs ENTREPRENEURS:-
Right efforts from all areas are required in the development of women entrepreneurs and their
greater participation in the entrepreneurial activities. Entrepreneurship basically implies being
in control of one‘s life and activities and women entrepreneurs need to be given confidence,
independence, and mobility to come out of their paradoxes. The following measures are
suggested to empower the women to seize various opportunities and face challenges in
business.

e There should be a continuous attempt to inspire, encourage, motivate and co-operate
women entrepreneurs.

e An Awareness programme should be conducted on a mass scale with the intention of
creating awareness among women about the various areas to conduct business.

o Attempts should be there to enhance the standards of education of women in general as
well making effective provisions for their training, practical experience and personality
development programmes, to improvise their over-all personality standards.

e Organize training programmes to develop professional competencies in managerial,
leadership, marketing, financial, production process, profit planning, maintaining books of
accounts and other skills. This will encourage women to undertake business.

e Vocational training to be extendedto women community that enables them to understand
the production process and production management.

o Skill development to be done in women’s polytechnics and industrial training institutes.
Skills are put to work in training-cum-production workshops.

e FEducational institutes should tie up with various government and non-government
agencies to assist in entrepreneurship development mainly to plan business projects.

e International, National, Local trade fairs, Industrial exhibitions, seminars and conferences
should be organized to help women to facilitate interaction with other women

entrepreneurs.
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Women in business should be offered soft loans &subsides for encouraging them into
industrial activities. The financial institutions should provide more working capital
assistance both for small scale venture and large scale ventures.

Making provision of micro credit system and enterprise credit system to the women
entrepreneurs at local level.

The weaker section could raise funds through various schemes and incentives provided by
the government to develop entrepreneurs in the state. E.g. the Prime ministers
RozgarYojana, The Khadi and Rural village industries scheme, etc.

In the initial stages women entrepreneurs may face problems but they must persevere,
believe in themselves and not give up mid way.

Attempts by various NGO‘s and government organizations to spread information about
policies, plans and strategies on the development of women in the field of industry, trade
and commerce. Women entrepreneurs should utilize the various schemes provided by the
Government.

Women should try to upgrade themselves in the changing times by adapting the latest
technology benefits. Women must be educated and trained constantly to acquire the skills
and knowledge in all the functional areas of business management. This can facilitate
women to excel in decision making process and develop a good business network

Self help groups of womenentrepreneurs to mobilize resources and pooling capital funds,
in order to help the women in the field of industry, trade and commerce can also play a
positive role to solve this problem.

Women'‘s entrepreneurship must be examined both at the individual level (i.e. the choice
of becoming self-employed) and at the firm level (the performance of women owned and
managed firms) in order to fully understand the differences between men‘s and women'‘s
entrepreneurship.

To establish all India forums to discuss the problems, grievances, issues, and filing
complaints against constraints or shortcomings towards the economic progress path of
women entrepreneurs and giving suitable decisions in the favor of women entrepreneurs
and taking strict stand against the policies or strategies that obstruct the path of economic
development of such group of women entrepreneurs.

Thus by adopting the following aforesaid measures in letter and spirit the problems
associated with women can be solved. Entrepreneurship is not a bed of roses to women.

Women participation in many kinds of economic activities to complement to their family
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income, their participation in no way reduces their family duties. The task of women has
become more tedious and full of challenges. Let us all make efforts to help women

rediscover her.
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ABSRACT:

As the clock struck 8 pm on November 8, 2016, India came to a standstill and Prime Minister
Narendra Modi announced one of the most ground breaking changes in the Indian economy.
The Indian Prime Minister announced his plans of banning Rs 500 and Rs 1000 notes with
several motives in mind and thus began India’s struggle with demonetization. A year after the
country was wiped out of old currency, the effects of Narendra Modi’s demonetization can

still be felt in the economy. The paper deals with waves of demonetization in India.

Introduction:

The government of India recently took a bold step to demonetize Rs 500 and Rs 1000
currency, which means that the legal tender of currency units is declared invalid from the
specified date. Demonetization of currency means discontinuity of the said currency from
circulation and replacing it with a new currency. Most of the people hailed the Modi's strong
decision, while poor were shocked by the move. The overnight decision changed the life of
many as black money holders were worried about the pile of cash they were sitting on. Many
poor daily wage workers were left with no job and income as owners were unable to pay their

daily wage.

WAVES OF DEMONETIZATION:

Black Money Tracking: This move will help the government to track unaccounted black
money or cash on which income tax has not been paid. Individuals who are sitting on a pile
of cash usually do not deposit the amount in the bank or invest anywhere as they would be
required to show income or submit PAN for any valid financial transactions. They would
hide it somewhere and use it as and when necessary. Banning high-value currency will
impact people who will have no option, but, to declare income and pay tax on the same or
destroy the cash somehow. Now, it is not possible to hide the money as the notes have been

declared invalid
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Demonetization and Black Money: One of the most important points that pushed people to
support demonetization was its associating with bringing an end to the black money problem
in India. However, almost 99% of the money was deposited back to RBI. The statistics
revealed that either the hoarders found a way to legitimize their black money or did not hold

them in the form of cash.

Demonetization and Terror Funding: The second reason to support demonetization was its
role in curbing terrorism by increasing the obstacles in terror funding. Terrorist organization
were known to use fake Indian currency notes for funding their projects and the government
believed that this could be contained with the help of demonetization. The Income Tax
department seized Rs. 474.37 crore in new and old currency from November 9, 2016 to

January 4, 2017.

Demonetization and Digital India: Pushing India towards becoming a cashless economy
was another reason that demonetization was publicized for. People turned towards digital
transactions for everything from buying groceries from a road side vendor to paying utility
bills during the time of demonetization. However, as the flow of cash into the economy began

to increase, the use of these apps and digital wallets saw a slide once again.

Demonetization and Tax Payments: Pushing Indians to deposit and account the cash lying
in their house also meant a rise in the tax payments for the country. According to government
reports the income tax payers saw a record increase in the post demonetization era. 9.1
million New taxpayers were added to the slab which was an 80% rise over the typical yearly
rise. This increase in the number of taxpaying citizens in the country has been credited to

demonetization.

Demonetization and GDP : The ban on old notes is being cited as one of the key
contributors to the economic slowdown. With the gross domestic product (GDP) for the
April-June quarter slipping to 5.7%, the reality of the economic slowdown could not be
ignored. The World Bank has reduced the India GDP growth forecast to 7% for 2017-18

owing to demonetization and GST (Goods and Service tax).
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CONCLUSION:

While these are some of the effects of demonetization on the national and economic front,
demonetization gave individuals several lessons that have changed the way we look at
managing finances. Demonetization made sure that we monetize our earnings to get the best
returns possible whether it is by turning to monthly investment schemes to save better or by
turning our safe cash pile into an easy withdrawal FD (fixed deposit). Demonetization should
not be viewed in a narrow sense as simply searching for unaccounted money,” Singh said. “It
will meet the aspirations of young population, improve India’s rank in Ease of Doing

Business and encourage growth.”
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ABSTRACT:-

India is a country with varied and rich cultural heritage. Numerous great educationists came
with their individual ideas and philosophy of education to place education system in a perfect
frame in the 19th century. Among all, Swami Vivekananda (12th January, 1863 -4th July,
1902) was the most influential and renowned theorist, educationist and reformer of India with
his ideas and philosophy of education which is the efflorescence of moral and spiritual
culture. Vivekananda was not only a great supporter of Vedanta but also he had given
Vedanta a practical form. Vivekananda had foreseen the emergence of various social evils
due to imperfect education system in India. Modern India has put tremendous emphasis on
the scientific and mechanical ways of life which is fast reducing man to the status of a
machine. Moral and religious values are being diluted. The fundamental principles of
civilization are being disregarded. According to Swamiji man is a compound of animality,
humanity and divinity. The aim of education should be to help him grow from the animal to
the divine state, through self effort, self realization and proper training. If modern India has
failed in any domain, it is undoubtedly in the arena of producing genuine human beings, the
key component of developed society, through a perfect education system. The present

thematic paper attempts to highlight Swamiji’s ideas and philosophy of education.

1 INTRODUCTION:

The 19th century India produced a galaxy of great men who have enriched our national life
by their talent and personality. Swami Vivekananda was one of them. Vivekananda believed
in essential unity of man and God. He was an eclectic educationalist too. He tried to unite
Indian spirituality and western materialism. He desired happy mingling or fusion of the two.
He also wanted to unite Para Vidya and Apara Vidya. He was revolutionary in the field of
education and touched every aspect of it. His ideas on various aspects of education are more
relevant and are needed more today than probably during his life time. Although
Vivekananda did not write a book on education, he contributed valuable thoughts on the
subject of education that are relevant and viable today. He had firm moorings in oriental

culture, yet he had the broadness to welcome all that is worth borrowing from the west
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(Ghosal, 2012). No wonder that today, over a century after his death, we still try to enrich
ourselves with the gems of Vivekananda’s thoughts on education. If we attentively study the
writings and lectures of Vivekananda, we will find that his views on education are products
of original reflection. Let us discuss the different aspects of Vivekananda’s scheme of
education.

2 THE OBJECTIVES OF EDUCATION

Vivekananda points out that the defect of the present-day education is that it has no definite
goal to pursue. A sculpture has a clear idea about what he wants to shape out of the marble
block; similarly, painter knows what he is going to paint. a teacher, he says, has no clear idea
about the goal of his teaching, Swamiji attempts to establish, through his words and deeds,
that the end of all education is man-making. He prepares the scheme of this man-making
education in the light of his over-all philosophy of Vedanta. According to Vedanta, the
essence of man lies in his soul, which he possesses in addition to his body and mind. In true
with this philosophy, Swamiji defines education as ‘the manifestation of the perfection
already in man.’

The aim of education is to manifest in our lives the perfection, which is the very nature of our
inner self. This perfection is the realization of the infinite power which resides in everything
and every-where existence, consciousness and bliss (Satchindananda). After understanding
the essential nature of this perfection, we should identify it with our inner self. For achieving
this, one will have to eliminate one’s ego, ignorance and all other false identification, which
stand in the way. Education he maintains, should help people to build up self-confidence and
self reliance, based on balanced human relationships. The ultimate goal of all educational
effort is to strive towards character development characterized by the development of will-
power, leading to courage, stamina and fearlessness. Through education the individual should
develop adaptability and able to meet the challenge of a changing society, and this can be
able through education and training that he or she receives from his parents and teachers.
Education should lead to a feeling of brotherhood and the unity of mankind. According to
Swami Vivekananda, work is worship, so to serve the masses is to serve God, so education
should lead us to recognize this and to fulfil this end. Education should lead us to acquire the

spirit of renunciation.

3. VIVEKANANDA'’S CONCEPT ON EDUCATION:-

According to Swami Vivekananda education is that which liberates (SaVidya Ya
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Vimuktaye). It liberates one from negative tendencies and ignorance about one’s real ‘Self’.
In Indian tradition, ‘Vidya’ (learning or knowledge) is posited as antithetical to ‘Avidya’
(ignorance or non-knowledge), and it ought to culminate in ‘Atma-Vidya’ (knowledge of the
Self) to be complete. The pursuit of both worldly and spiritual knowledge for holistic living,
and for gaining immortality, is emphasized in the ‘Yajur Veda’ (XL.14). Learning is thus not
an end in itself, but only a means of to help a person grow into self-consciousness, to make
him realize the ultimate Oneness of life, a fact so logically explained by the Vedic seers and
by puissant souls of personalities like Sri Ramakrishna (1836- 1886), Swami Vivekananda
(1863-1902), Sri Aurobindo (1872-1950), and others in recent times.

4. PHILOSOPHICAL BASIS OF VIVEKANANDA’S EDUCATIONAL
THOUGHTS:

The essential characteristics of the educational philosophy of Swami Vivekananda are
Idealism, Naturalism and Pragmatism.

_ In a Naturalistic view point, he emphasized that real education is possible only through
nature and natural propensities.

_ In the form of Idealist view point, he says that the aim of education is to develop the child
with moral and spiritual qualities.

5. MEDIUM OF EDUCATION:

Like Gandhi and Rabindranath Tagore, Vivekananda also emphasized that education should
be imparted through the mother tongue. Besides mother tongue, there should be a common
language which is necessary to keep the country united. Vivekananda appreciated the
greatness of ‘Sanskrit’. It is the source of all Indian languages and a storehouse of all
inherited knowledge; with the absence of this knowledge, it will be impossible to understand
Indian culture. It is like a store house of ancient heritage, to develop our society it is
necessary. So men and women should know this language, besides the knowledge of the
mother tongue.

6. METHOD OF TEACHING :

Having analysed the goal or objective of education, the next question that naturally arises is
about the method of imparting education. According to him, knowledge is inherent in every
man’s soul. What we mean when we say that a man ‘knows’ is only what he ‘discovers’ by
taking the cover off his own soul. Consequently, he draws our attention to the fact that the

task of the teacher is only to help the child to manifest its knowledge by removing the

Vol.:02 Issue :04 Nov - 2018
47



ISSN: 2457-0273
(Online)
RADHANVALLI: An International Peer Reviewed Multidisciplinary Research Journal (Bi-Annual)

obstacles in its way. To drive his point home, he refers to the growth of a plant. Just as in the
case of a plant, one cannot do anything more that supplying it with water, air and manure
while it grows from within its own nature, so is the case with a human child. Vivekananda’s
method of education resembles the heuristic method of the modern educationists. In this
system, the teacher invokes the spirit of inquiry in the pupil who is supposed to find out
things for himself under the bias-free guidance of the teacher. Anticipating the much
acclaimed modern, studentcentred method of learning where the teacher plays the role of a
facilitator, Vivekananda asks the teacher to come down to the level of the learner and ‘give

him a push upwards’.

7 WOMEN’S EDUCTION:

Like Vidyasagar, Vivekananda also stresses the importance of women education. Swami
Vivekananda did not preach two different kind of scheme for educating men and women. His
teaching was exactly the same without any discrimination (V : 232). Nevertheless, his views
on women call for a separate treatment, just as his plea not to monopolise all education for
the benefit of a handful of people.

He maintains that society of literacy among women. With a brilliant flight metaphor
Vivekananda explains the point about how female illiteracy retards the progress of a society :
‘It is not possible for a bird to fly on only one wing’ (1993: 69). He realizes that if the women
of our country get the right type of education, then they will be able to solve their own
problems in their own way. The main objectives

of his scheme of female education is to make them strong, fear-less and conscious of their

chastity and dignity.

8. CONCLUSION:

To conclude it can be stated that Swami Vivekananda has foreseen that mankind is passing
through a crisis. Conflicts of ideals, manners and habits are pervading the atmosphere.
Disrespect for everything old is the fashion of the day. From the analysis of Vivekananda’s
scheme of education, it is clear that the uplift of masses is possible only through education.
For the upliftment of humanity,

irrespective of poverty, religions, caste, and creed education must be given first. Standing on
the vantage ground of experience he asked, “What makes difference between Europe and

India?” “Education! Education! Education alone” is the answer he himself has given and
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firmly advised his disciples: “Let the reading of the Vedanta and practicing of meditation and

chanting of Gita be left for the next life. Let this body go in the services of others, then I shall

know that your coming to me has not been in vain.” He says “Feel, my children feel; feel for

the poor, the ignorant, the downtrodden!” It is only through the scheme of education of

Swamiji we can instill in our forth coming generation the passion for excel and compassion

to service and share, the indomitable will to serve the poor, ignorant and downtrodden based

on whose we have become intellect, rich & independent.
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Abstract

Since we achieved independence in 1947, our national leaders attached importance to
education. There has been steady effort to spread education to all levels of Indian society. To
strengthen the Indian Education System, an educational policy was adopted by the Indian
Parliament in 1968. Education was made an important and integral part of the national
development efforts. Our Government assumed full responsibility for the proper education of
the children and adults. Hence, right to primary education or elementary education is now a
fundamental right in India. At the time of our Independence, majority of the children were
deprived of the benefits of primary education. Since then, India has made good progress in
the field of primary education. Secondary education is the fulcrum or central point of a
nation’s education system. With regard to the pattern of secondary education experiments
have been going on since Independence. Higher education system in India is imparted
through about 180 universities and neatly 4500 colleges. In addition there are several
institutions imparting specialized knowledge and technical skills. Since education is a State

subject.

1 Introduction : Since we achieved independence in 1947, our national leaders attached
importance to education. There has been steady effort to spread education to all levels of
Indian society.To strengthen the Indian Education System, an educational policy was
adopted by the Indian Parliament in 1968. Education was made an important and integral
part of the national development efforts. Our Government assumed full responsibility for the
proper education of the children and adults. Hence, right to primary education or elementary

education is now a fundamental right in India.

2 Primary education system

At the time of our Independence, majority of the children were deprived of the benefits

of primary education. Since then, India has made good progress in the field of primary
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education. Statistics point to the fact that a large percentage of children in age group 6-11
years have been enrolled in school. At some places, the enrollment rate is 90 percent.
However, it is proving very difficult to bring the remaining into the ambit of universal
primary education is because of reasons such as: some live in inaccessible areas, lack of
parent’s interest to send their children to school, there is a deep-rooted prejudice against

educating girls, there are practical difficulties of distance and inaccessibility of schools.

Other difficulties faces by the primary education sector are:

e The syllabus of our primary students is quite heavy. A little child of primary school has
to read a large number of books.
e Many books were written in a way that doesn’t create interest in young minds.

e We have less teachers and professors that our needs.

Moreover, the dropout rate is so high that universal elementary education (UEE) is quite an

elusive goal.

3 Secondary education system

Secondary education is the fulcrum or central point of a nation’s education system. With
regard to the pattern of secondary education experiments have been going on since
Independence. The 10+2+3 system of education which was recommended by Kothari
Commission of 1965 is now being implemented in almost all the States and Union Territories
of India. This system (pattern) provides for two streams — the higher secondary schools; the
academic streams paving the way for higher education and the vocational stream of terminal
nature. However, very few schools live been able to offer this terminal education. As a result,
schools with academic streams still abound, thereby defeating the very purpose of reducing

the acute competition for college education.

4 Higher education system

Higher education system in India is imparted through about 180 universities and neatly
4500 colleges. In addition there are several institutions imparting specialized knowledge and

technical skills. Since education is a State subject. The State Governments in India are free to
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open new university. Grants Commission is an authority which dispenses grants to the

universities. However, its formal sanction is not necessary to open a university.

The tremendous increase in the number of students and of educational institutions has given
rise to the term ‘education explosion’. No doubt, this has resulted in serious problems such as
inadequacy of financial resources and infrastructure and dilution of personal attention to the
education and character-formation of the students. Also, there is the unwanted side-effect of

enormous increase in the number of educated unemployed .
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